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ABSTRACT
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success of air organization. Compretenetes are the fmsr tools for moiiveting
emplovees, divecting sustems ol progesses and gudding the: husiness
toweirds comimion gouls tiot ablow the arganizattons To feredse i vl
Competercios pravide o common langrege and method thet can frfegrane
all the major HR funceions e services Tike Recrubiment, Troining,
performanee manggement, Rennmeration, Performance cappratval, Crareer
anel succession planning and integrated  Human resairee mtanagenien
yyaten),

fer the post T veares. e vesouree amd organizerional development
prafiessioneafs have generated o Jon of inverest in the netien of competeietes
as o kv element aiel megsire of T performnce. Conperenciey
Becoming o fregueativ-ised anel veeitien-aba veticde fur orgenrizatione!
wpplicativis,
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INTRODUCTION

Competencies include the collection of success fhclors necessary for achieving important
results in a specific job or work role in a particlar organization. Success faclors are
combinations of knowledge. skills, and attributes (more historically called "k SAs™) that are
deseribed in terms of specific behaviors, and are demonstrated by superior performers i
those jobs oF work roles. Attributes include: personal characteristics, traits. motives, values
or ways of thinking that impact an individual’s behavior,
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Abstract

In a digital world, consumers are behaving in a dynamic way which makes it very difficult for a
businessman o understand his potential customers towards his produced product. A multiple
channel has multiple benefits with multiple leverage. In the present study, the rescarcher
collected primary data from the respondents to find the solution on the consumer dissatisfaction.
Researcher prepared a structured questionnaire and collected primary data which is tested
through SPSS system and found the result through Chi square.

Key words: Consumer behavior, Potential customer, multiple leverage, multiple benefit.
Introduction:

Digital retail marketing is an integrated system of marketing mix. The most important factor is
customner satisfaction from various perspectives and this is the primary objective of each business
person. Digital integration depends upon advertisements, personal selling, sales promotion and

public relation ete.
Digital integration marketing and its effect on Indian retailing:

Digital marketing is booming in the Indian economy which guides multiple new opportunitics
rather than one idea at the same time. There are various challenges. VSNL is the only company
which has more monopoly than another internet service provider, There are various legal

frameworks which we have to follow with various taxation policies and system. E-payment is
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ABSTRACT:

In a modern world, consumers are behaving in a dynamic way as per their potentiality. It is very
difficult for a businessman to understand customers and their behaviour towards their product. In the present
study, the researcher collected primary data from the respondenis to find the solution consumer sarisfaction,
Researcher prepared a siructured questionnaire and collected primary data which was tested through SPSS
svstem and found the vesult through Chi square.

KEY WORDS: Consumer Satisfaction, Potential Customer, Multiple Benefit

[ - INTRODUCTION:

Digital devices such as mobile, tab, note pad are improving day by day, thereby boosting online
marketing. In Mumbai city, 70% of the population has gone for digital marketing. Sales have increased mostly
on branded produets. Digital marketing promotes branded products .Virtual market doesn't necessarily mirror
the physical market. Often consumer goods are serving very faster in e-commerce .The producer takes action
on other product’s mobility. Online retailers can do well by fulfilling unique consumer needs and wants.

Digital retail marketing is an integrated system of marketing mix. The most important factor is
customer satisfaction in various angles and this is the primary objective of each and every business man.
Digital marketing depends upon adverlisements, personal selling, sales promotion and public relation etc.

STATEMENT OF THE PROBLEM:

e Are consumers satisfied with digital marketing of textile products?
o What are the effective modes of selling textile produets?

e Does digital marketing help to sell textile products?

o' What are the loopholes of digital marketing in textile products?

! OBJECTIVES OF THE STUDY:
sT'o study digital marketing of textile products.
#To know the function of textile business.
® To study company strategy on textile business.
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ABSTRACT

CSR s becoming o fast-developing und increasingly competitive fleld, The case fiap
Demonstrating corporate responsibility Is geiting stronger as expectations nmong key ppinlon
makers, customers and the public are changing. It is becoming hugely evident that
arganizations that pay genuine attention to the principles of socinlly respansible behaviour
are finding favour with the public and are the preferred choice Tor their poods and services,
Corporate Social Responsibility (CSR). can be described s, the continuaus commmivment by
corporations towds the econamiv and socinl development of communities in which 1hey
aperate. In Indln CSR is in o very much budding siage. A lack of proper understanding,
inadeguntely Uained personnel. misplaced policies affect elfectivengss of CSR programs
Large no. of compunies are underaking these activities superficlally and prometing’
highlighting the activities in Media in the very casual way,

In this paper an attempt has been made to analyze the essential changes in coneepl of
corporate social responsibility and the new innovative practices being applied for its
performance in Indin. This paper focus on new ways & means to overcome the challenges
fuced by CSR activities & impact on consumer in India & also fts positive fmpact on
consumer lovalty,

Keywords: - CSR. Corporate Socinl Responsibility, Service sector, consumer [oyalty,
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A Study of Employees Satisfaction in Dairy Industry
with special reference to Mahanand Dairy-Mumbai

Dr. Shaukat Ali '

ABSTRACT:

The Milk Product plays a vital role in lsuman life. The Dniry Indusiry is considered to be a entegory, which his been
growing fast and is nlso profitable in Indin, As we know the fact thet p customer has become a king in toduy's global competitive
racé, Employee Satisfaction is  prerequisite far the customer satisfaction. Enhanced employee satisfuction leads 1o higher
level of employee retention whieh benefits the organization in the long run This Human capital is the real asset for any
arganization, and this makes the HR role important in recruiting, managing, and retaining the best, A stable and comniitied
workforce ensures successful knowledge transfer, sharing, nnd crention, & key to continuous improvement, innovation, and

knowledpe-based total customer satisfaction,

Employee's satisfaction surveys help organizations for meusuring and understanding their employees' atitucde, opinions,
motivation, and general satisfaction. So, employee's satisfaction survey must be brought in proctical form which will help
decision making, This paper is based on an empirical study.

Keywords: Employee Satisfaction, Dairy Industry, Employee Perceptions. WLB.

Introduction: more likely to stay with company and become committed and
maotivated to pravide high level of customer service, by doing
go will also further enhance the emplovee's satisfaction

Customer satisfaction will no doubt lead 1o corporale sucoess

Customer satisfaction and Organizations success goes
hand in hand. A high level of customer service leads to customer
retention, thus offering growth and profit opportunities to the  and greater job security. These will further enhance employee

organization. There is a strong relationship between customer  satisfaction. Therefore, employee satisfaction 15 & prerequisite
satisfaction ond employee satisfaction. Satisfied employees are  for customer satisfaction,

| Asgociate Professor and Head, Department of Commerce, Akbar Peerbhoy College of Commerce and Economies, University
of Mumbai - Mumbal, Email id | drshaukatali68@yahoo.co.in
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ABSTRACT

Mobile marketing the emerging trend in every industry is enabling the overall cannectivity behing the
marketers and consumers. One of the latest trends moving along with individuals, playing a stenificant role.
Smartphone technology has accupied a vital role in the mindy aof the consumers.  Today survival of every
consumer’y s largely depending on the usage of their Smariphone.  Beyond the role aof fust using Smartphone
as a means af communication, Smartphone has now become a huh, emphasizing the overall cannectivity for
consumers.  Inline parallel news, on the impact af demonetization, yet another latest and hooming trend in
foday’s commercial markets. The act of demonetization has a close impact on the buying behavior of the
consumers. The article showcases a glance aof demonetisation and iis tmpact over Smariphone technology,

Keywards: Smartphene Technology, Demonetisation, Mobile Marketing, Consumers.

INTRODUCTION

Demonetisation in India through the elimination of 500 and 1,000 rupee notes caused an increased push from
the government for digital currency, as well ay people becoming more open to using digital payment methods.
The rise of digitul currency is bringing a new use case for Smurtphone, which in trn, is set 1o trigger higher
demands for Smartphone's, This opens the opportunity for service providers 1o launch mobile wallet solution
or even vendors 1o launch their exclusive mobile payment solutions like Android Pay or Apple Pay to build an
ECOSYSlem,

Demenetisation has impacted the Smartphone market at almost all Tevels including the customer demand and
stock movement in the distribution channels, The impact of demonetisation is that of feature phones and
affordable Smartphone's, which are priced under Rs 10,000, Since most of these purchases are made using
cash payments even now, the initial impact was as high as 90 per cent,

OBJECTIVES
13 To understand the concept of Demonetisation on Smartphone Technology,

2) To understand the comparison between Indian, Global and China Vendors,
3) To analyze the Indian Smartphone Market pre and post demonetisation.
4) To unalyze the current Indian Smartphone Market Share,

METHODOLOGY

This research article is based on secondary data, references from Journals, books and through online avail
information. Data has been collegted rom various online avail sources and systematically assembled in such s
way so that the objectives of this specific article were achieved.

THE IMPACT OF DEMONETISATION ON SMARTPHONE TECHNOLOGY

Indian government’s demonetisation move of making old 500 and 1000 Rupees notes invalid as Tegal tender in
the country has led o & slow down neross many industries and consumer devices market seems 1o be no
different. Cash is @ dominant mode of transaction in the devices market as it enables quick transaction
turnaround thus providing much needed liquidity for maintaining the demand and supply mix in the devices
business. Government's decision to recall the high-value currency (Rs500 and Rs 1000 notes) which aceounts
for more than two-third of the cash supply had lead 10 immediate but lemporary contraction in the deviees
market in Q4 2016. However, this year with the demanctisation process underway, the sequential decline is
likely to be higher owing to the cash crunch the country has been facing since the second week of November,
2016. This has already resulted in significant slowdown of demand across Personal Computers and Mobile
devices; not just in offline retail but in online channel as weell, where Cash-On-Delivery (COD) contributes 1o o
substantial portion of the sales,

IMPACTED BY DEMONETISATION

Smartphone sales in the Jeading 50 cities fell by a whopping 30.5 per cent month-on-month in November, 2016
as compured 1o October, 2016,
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Abstract:

The core requirement of human life is agriculture. All food, clothe and bhasic shelter are
come from agricultural product. In the ancient age all human being are dependent -on
agriculture. Agriculture include basie agricultural productivity includes rice, wheat, fruits,
vegelables, cotton, tea, coffee, animal husbandry like poultry, fishing, éte.

There are more than 60% population of India are engaged in agriculture, In India
agriculture are depend on season. Its product are-vary from one season 1o another season and
vary from one state to another stare.

Methods of data collection: Researcher collected data both primary and secondary
souree.

Key Words: Agricultural product. Agriculural function. Agricultural opportunity-and threats.

Introduction:

Agriculture js the science and practice of activities relating to production. process,
marketing, distribution, utilization and trade of food, food and fiber. We must know that
agricultural development strategy must address not only farmers but also all share holders of the
agriculture supply chain. Agriculture is the heart and backbone of the nation. It provides food
every life. Agricultural marketing creates time, place farm utility by distribution system.
Agriculture supply chain is ecritical link between farm production and industey with urban
cconomy. Agriculture marketing creates Time, Place and farm utility by distribution of
agricultural produet. Agricultural marketing is a process of agriculture product produced by i
farmer through cultivation system (including agriculture and horticulture) through agricultural
labor and factors of production, collect it and transfer the final product 1o the target consumer by
a means of transport at a cost plus profit basis and sell in wholesale or retail basis to the end
users is called agriculture marketing. In simple agriculture marketing means buying and selling
of agricultural product in an open market,

Meaning of marketing: Marketing is the process of farm pmduﬁliuns to the end with
consumer consumption, According to Dr. Philip Kotler “Marketing as the science and ant of
exploring creating and delivering value to satisfy the need of a target market at a profit,
Marketing identifies fulfilled needs and designs. It defines measures and quantifies the sizes of
Identified market and-profit potential. s -

Agricultural marketing is larger than industrial marketing in size of consumption. The
potentiality of agricultursl Fﬁadutt dependent upon the consumption of product in rural arca.
Indian farmers are wsing” new technology which improves the standard of living of the
agricultural farmers. The successful agricultural marketing not depends upon the number of

g——
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A Study of Sales Promotion Activities in Processed Spice Product in Mumbai Market
(An Insight into Consumer and Traders Perspectives)

o Dr. Shaukat Ali'

ABSTRACT:

Study of channels member's appreaches and perceptions provide the guidelines in the formulation of effective and
successful soles promotion strategy, Widespread usage of sales promotion activities in Fast Moving Consumer Goods (FMCG)
seetor makes it imperative for the manufacturers 1o take into account channel membets and consumer perceptions before
finalising such programmes. In this paper, an atiempt has been made to examine the nature of sales promotion strategies In
spices category in India with special reference o Mumbai market and to study retailer perceptions with respect to these netivities
and slso get an insight into consumer pereeplions for the same. This study investigates sales promotion activities of various
brands of spices in Mumbai market and compares them on various dimensions. As the retailer interacts and observes consumers
more frequently and closely than the manufacturer, it would be useful for the companies to incorpornte perceptions of retailer

while planning sales promotion strategies.

‘r?n}r Words: Customer satisfaction, Promotional mix, IMC, FMCG, Marketing Strategy.

Introduction:

In the era of globalization the importance of consumer
sales promotion in the marketing mix of the fast moving
consimer goods (FMCG) category throughout the world has
inereased, Companies epend considerable time in planning
such activities, Im order to enhance the effectiveness of these
activities, understanding of views points of consumer, retalers
and wholesalers is o must in designing effective promotional
schemes. Some past researches have also supgested that
pramotion itself has an effect on the perceived value of the
brand (Cotton and Bobb 1978, Dodson, Tybout and Sternthal,
1978, Guadagni and Little 1983, Jones and Zufryden 1980,
Rothschild and Galdis 1981, Shoemaker and Shoaf 1977). This
is becnuse promotions provide utilitarian benefits such as
monetary savings, added value, increased quality and

convenience as well as hedonie benefits such asenterainment,
exploration and self-expression (Chandon, Laurent, and
Waensink 1997).

India is one of the leading producer of processed spice
product for bath domestic and overseas market. In future Indin
is going to be mujor player in this category of product
According to V ) Kurien, chairman, Spices Board, India will
b the warld's largest spices processing hub by 2017. The Story
of Indian spices is more than 7000 years old, The fame of
Indian spices is older than the recorded history. Centuries
before Greece and Rome had been discovered, sniling ships
were earrying Indian spices, perfumes and textile to
Mesopotamia, Arabia and Egypt, It was the lure of these that
brought many seafarers (o the shores of India,

| Associate Professor and Head, Department of Commerce, Akbar Peerbhoy College of Commerce and Economics, Affiliated
to University of Mumbai, Mumbai. Email id: drshaukatali68@yahoo.co.in
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4 £ Abstract

| : : ; :
Mutual fund is professionally managed investment avenue that gives opportunity to

' investor to invest amount. Mutual fund diversifies the amount into various securities such as
shares, bonds, debentures, real estate ete.  Investors can invest offline by visiting mutual fund
branches, distributer and authorised banks, Which is convenient as personal attention and service
is provided to them.Mobile apps are also available for the investment in mutual fund. This paper
15 an effort to understand the mutual fund investor's preference for investment through mobile
apps and offline mode with reference to Mumbai. Two ways ANOVA was applied to understand
significant difference between investment in mutual fund through offline mode and mobile apps
on the basis of gender and age of the investor of Mumbai, The study shows that there is no
significant difference for investment in mutual fund through mobile apps and offline mode on the
S basis of gender and age of the investor,
Keyword: Mutual fund, offline, mobile apps, Mumbai.
~ Introduction
Mutual fund is professionally managed investment avenue that gives opportunity to

investor to invest amount. Direct investment sometimes offers higher return at higher risk or vice
versa, Every investor has different risk appetite. Mutual fund diversifies the amount into various
, _ | securities such as shares, bonds, debentures, real estate ete. Mutual fund offers various schemes

. l such ns growth scheme, income scheme balance scheme, index fund, equity linked saving
| scheme. Each ol these has different risk and return trade-off. [nvestors cun select schemes

{ according o suitability to the need and risk taking capability.
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A Dynamic Study of Ethics in Social Research

Pradhan Hadibandhu Golekh*, Shaukat Ali**
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Abstract: Ethics in Research is means in accordance with the principles of conduet that are considered correct,
especially those of a given profession or group. Researchers do research wark with human participants so the
researcher sees that 1) Arve the researchers using documents af secondary data sets, websites, soclal media eic?
2) Are researchers conducting interviews. observation, filling guestionnaires, conducting Experiments, with
ethical application, risk assessmeni, and if information is collected from participants informally with a consent
Sheet? 3) To see that is it an online questionnaire with ethical behavior.

Keywords: Principle of Conduet, Considered Correet, Ethicnl Bebavior

Introduction; Original research or collecting data from direct respondents are quality research work
than giving second hand information. Scientists like Albert Einstein who developed the formula
E=MC”, Newton’s law of gravitation, John Bayed who gave TV to the world are the real rescarchers.
Other rescarchers may copy them or modify them but cannot replace their contribution, similarly, in
social research, the researcher should contribute original result than submitting others result, This is
known as are unethical practice.

1-Privacy: Privacy is a difficult term to define. Daniel Solve has developed an overview in his paper
"A Taxonomy of Privacy”, which builds on previous works such as William Prosser’s “Privacy” and
Alan F. Westin's book “Privacy and Freedom", Many types of privacy have been identified, but for
the scope of these guidelines, we will only focus on informational privacy (also known as data
privacy) and discuss the principle of informational self-determination.

Informational/data privacy and self-determination: [nformational privacy concerns the
individual’s right to exercise control over the disclosure or processing of her personal information. In
this sense, Westin defines privacy as “the claim of individuals, groups, or institutions to determine for
themselves when, how and to what extent information about them is communicated to others”.

Personal information is generally defined as any information about or otherwise relating to an
identified or identifiable individual.

The continuum of identifiably of individuals in data sets.
* Personal autonomy- the development of the personality and prevention of manipulation by
others;
¢ Emotional release — the ability to escape everyday tensions;
* Self-evaluation - understanding events and experience from the individual's perspective;
‘s Protected communication — sharing information with trusted individuals and setling
interpersonal boundaries,

Privacy Harms: The need to protect privacy can best be explained from the perspective of possible
harms and risks. Protection from privacy harms is a legal right for data subjects in ‘many countries,
Privacy breaches can be first-order harms (e.g. identity theft, blackmail), or a second-order harm.
which increases the risk of other first-order harms (e.g. disclosing data collected by surveillance),

334 / Recent Trends in Research Methodology in Commerce, Management & Social Science:
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TALSTRACT

W Ewrganized sector i the main characreristies of hirdian econonn covertng
ceatiaximm hendy workfng fowards e growth. This sector accounts for more
“than nineny parcent shove tn the economy agalnst the orgamized sector, This
wector lacks formal velationship benveen emplaer and emploved, securin
andd pagularity of pavmei, stability of job or emploviment, deprivaiion and
devarluatinn of veal cost of the labour, It Includes Comract labonr including
sonsivietfon workers, caswal labowr, luboure coploved e sl seale
adustry,  handlovmrpower lomme workers,  bewdf - and cfear workers,
emplavees In o shopy  and  commercial  extablishmens,  sweepers  aind
e cavengers, tibal labour and ather all who are unprotectod. They vy
eanstraints such ax easval nature of employment, lgaorance amd dliteracy,
small size of establishments with low capiiad tnvestmeni per person
wmploved, seattered nature of establishments ete. Many acts have heen
Brought fmto the force to provide protection i the labour of his sector,
“Wartaus billy have been pussed. fox the welfare ol lobows of this sector time
o fime Bt either the fmplementatioh (s net proger or mass group of
werkers vire wnaware of (0 This puper uives tHhearetical tdea of s
et ganiavd sector, their problems, ay variony lawy passed for theie welfare,
Taffimere comldes stating deprivation and need of government afferds toweard
disefeguarding imterest of unorganized labour with social security and himan
wrlifiy,

Keywords: Unorganized, Socinl Security, Lubour Laws

AQEECTTIVES OF STUDY T
A1 Mo understond unorganized sector and its leatures.

LDikEl e discuss the classification of labour in this sector
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MAPLOYEE SATISFACTION A KEY TO SUCCESS -ASTUDY OF

BANK OF MAHARASHTRA
Dr. Shaukat Alj

ABSTRACT
Fubtie Secior _Blm.fu CPSBY) have lald a strong foundation for the induserial development of
the counmry. As maner of policy public sector iy semvice centrip and they play a kev role in
narion building activities 1o rake the economy in the right direcrion The job sarigfaction of
emplivees pleny slgnificant rote in productiviee of anv oreanisanan, The Idfian banking
vector has emerged as ung W the strongest drivers of India's economiy growth The Indian
anking indusiy (LSS | 22 frillion) hay made grtsianding aavancement in lasr many years
even cluring the tmes When the resi of the world was souggling With tiwancial méldown, In
currant scenario public sector bank has been Jacing challenges of arracting young ralent and
come up to expectation of customers due ro rapidiy changing consumer behaviowr and
technology. To remain in competition with increasing mumber of privare sector banks and
Jareign banks and serve nation i best possible way morivated and sarisfied emploved {5 the

kev and thus needsd the culture 1o increase the fevel of motivation and satisfaction W

empigvees,

&ey word: - Empicyes saristaction, Baniing industry, public secror Bank employes resention,

Work life batarce
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Creating a Strategy to Enhance India's Export Trade

Shuulear ALY

Abserace

We have entered fnta 217 century with greater hopes and aspirations to enjoy fruits of modernization and globalization.
The accolerating pace of liberation and globalization in the world economy has inereased opportunities for growth and
Jevelopment and at the same time it has alse added new complexities and visks in the management of global

iterdepesidienes,

India’s éxport performance is not satisfactory, given its size and population. Since independence

India's share of the world export rade has been fuctiating between (L5% and 1.3%. While India is becoming an active
plaper in world trade negaddations and shaper of world trade policies, it is still a small player in waorld trade. The purpose
of this paper is to view India’s export tritele and the need for different policy preseriptions in export trade, at different
fimoy based on the changing future scenuvio to be witnessed in the domestle gcongmy s well ws dn the worlil
eonemy: Clobalcation hns o doubt ippsen @ preater ehallenge ti cxXporiers However, it is also an opportunity.
Conif Ritivenass is the main challenge before us today. To face the challenges of globalization, toduy's business
enferprises are required fo upgrade the skills of their emplayees. They should introdice knowledge of new management
technigues which will help to enhinee the performance effectiveness of managers especially employed in export oriented
industries. Management of export oriented industries should be given all the necessary help by the government,

Key Words: EXIM Policies, Foareign Trade, GDP, CGilobalization, OECD,

Introduetion

We have entered inte 21% Century, where we find that
the watchwords are “Globalization™, “Privatization” and
“Liberalization”. Globalization is an economic phenomenon
brought about by convergence of technology tind economic
liberalism. The reduction in cost of eommunication and
quick and efficient transportation, emergence of internet
economy, the frictionless flow of globul capital and the
wide spread acceptance of market liberalism have brought
shout greater economic interdependence and connectivity,
The twin process of plobalization and libernlization 18
shaping a new system of international economic relations in
which the changing pattern of investment, production,
dig “yution, and trade, the global span of low cosl finanee
aid Information technology are dominant factors.

The oaccelersting poce of  liberalizution il
globalization in the world cconamy has  increased
oppartunities for growth and development, and ot the same
iime it has also added new complexities’ and risks in the
monagement of global interdependence, By signing GATT
secord in 1904, India has become a member of WTQ,
which has become highly controversinl. Therefore, it I8
necessary to debate the 1ssues raised by integration of
Indin cconomy into global economy. The scenario of
export trade in the new millenninm is going to be dynamic
particularly where the world economics are expecled Lo
move differently due 1o rpid changes which might occur in
Their domestic eoonomies;

The purpose of this paper is to view India's export
iwade and the need for different policy presariptions. in
export trade”, at different times based on the changing

future scendrio 1o be witnessed in the domestic economy as
well o5 in the world economy, Globalization refers 1o
linking of the economy of a country with the glabal
economy, It means opening up cconomy O the. foreign
direct investment by providing facilities to foreign
companies to invest in different fields of egonpmic activity
in India. It implies removing constraing and abstacles to the
entry of MNCs and TNCs in India through dilutions and
ultimate scrapping of restrictive laws. (Hobalization
facilitates Indian companies to enter into collaborations el
encourages them lo joint ventures abroad. Globalization
aims 1o bring down levels of import duties and replncement
of plethora of export incentives of exchange rale adjustment
for expart promotion. In India, the process of globalization
was initisted in the early eighties. However, the reul thrust
to globalization was provided Trom the year 1991 afier the
historic announcement of a new industrinl policy by L
Manmohan Singh, the then Finance Minister of India.
Significante of Export:

Export promotion has always been a priority in almost
all the countries of the world. They undertake strong export
promotion measures  including implicit and  explicit
subsidies particularly western countries in order 1o generate
surplus for exporting investment  goods and essentinl
commodities for consumption. Exports have been accorded
an important position in growth and development of many
nutions, In India too, export promotion hias been given top
priority, Realizing the benefi of export trade, Pandit
Jawahal Lal Nehru the then Prime Minister of India during
the early 608 coined a slogan “Export or Perish”. The
alogan puts emphasis on the immense need wnel imporiance
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ETHICAL ISSUES IN MARKETING RESEARCH
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Abstract:
It has been often seen that the companies collect personal information of the clients and customers
through market research for developing better strategies, for ensuring better services and (o
orchestrate for betier custom response management. Thiy orientation is justified, but when the
company uses the information for no research purposes the trust of the respondent is breached. The
above instance has become a common practice in every organization, be it profit making or nonprofit
making., The automobile, telecom and insurance services has extensively relied on this method but
what is more alarming is that the educational institutions have also tried to access studemt
information and database to allure them io take admissions in their institutions. The problem has
called for the intervention of the TRAI and other regulatory bodies to restrain the companies from
making unauthorized use of the customer information for their own selfish ends. This paper attempts
to study the public opinion on the ethical issues involved in gathering the information for marketing
research and disseminating it to the companies for marketing their own products and services,
Methodology ~

The analysis of this paper is totally depend upon secondary data like journal, books and various
wabsite from internet

Introduction:

Most marketing research benefits both the sponsoring company and its consumers, Very often the
marketing companies conduct marketing research and learn more aboul consumers’ needs, resuliing in
more- satisfying products and services. However, the misuse of marketing research can also harm or
annoy consumers. Two major public policy and ethic issues in marketing research are infrusions on
consumer privacy and the misuse of research findings. Many consumers feel positively aboul
marketing research and believe that it serves a useful purpose. Some actually enjoy being interviewed
and giving their opinions. However, others strongly resent or even mistrust marketing research. A few
consumers fear that researchers might use sophisticated techniques to probe their deepest feclings and
then use this knowledge to manipulate their buying. Or they worry that marketers are building huge
data bases full of personal information about customers. Whenever a company sells data about their
customers, they run the chance of aggravating their most valuable asset: the consumer. Whether the
intended use of the data is ethical or unethical, a vast majority of consumers are completely against
the sell of information collected on them, Do consumers have the right to not have their information
even collected, let alone sold to third parties? Who is responsible for ensuring a corporation does nol
violate a customer by the misuse or selling of customer information? Other consumers may have been
taken in by previous research surveys that actually turned out to be attempts to sell them something.
Still other consumers confuse legitimate marketing research studies with telemarketing efforts and say
‘no’ before the interviewer can even begin. Most, however simply resent the intrusion. They dislike
mail or telephone surveys that are too long or too personal or that interrupt them at inconvenient
times. Increasing customer resentment has become a major problem for the research industry. Any
husiness that deals with consumers’ information has to take privacy issues seriously. Some companies
view privacy as way to gain competitive advantage as something that leads consumers to choose one
compary over another. The best approach is for researchers to ask only for the information they need,
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AN ANALYTICAL STUDY IN INDIAN SCENARIO
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ABSTRACT

Foreign direct invesimen (FEN) is an integral component of globalization, because i {1
differems  economies together and makes them otore  economically  interdependent
Economical imterdepindence represents one af the salient benefits of globaltzation
Iigerdinked economies can improve the flow of Crovds, sorvices, captial, and (nformation, &
well ax other resources, and resull te a mare optimal allocation af these fintired resurees.
FDI aims to affer diverse solutions fo different husiness problems and fulfils host county
neads, For investors, FOE presentys a ficketio internarignalization of vesaurces and oulput, ay
well as veonomic, social, technalogical developuent. Thus, Foreign Direct Investinon! helped
1o bicost those sectars of econoniy which needed finanetal mativarion with the help of fordign
investment,

Keywords: - FD, Retail Marker service indusivy, Balance of trade, Bulamee of payment.
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FUTURE OF PAPER MONEY VIS- A - VIS PLASTIC MONEY

ﬁ INTERCONTINENTAL JOURNAL OF FINANCE RESEARCH REVIEW
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ABSTRACT

Todays generation has much more options to choose from due to revolution taken place in world of
technology .the globalisation of Indian economy has resulted in sharp increase in the income of Indian
people especially the young one. Nowadays middle class and young one favours cashless
transactions. They appear to boost the possession of multiple cards especially the credit cards without
understanding most of terms and conditions imposed by service provider. These preferences of plastic
money and discreet levy of tough terms and condition of service provider result into heavy financial
stress and has become the cause of conflict betwesn holder and service provider and ruin for many so

 ealled modemn families.

Key words — Customer satisfaction, Plastic Money, Paper Money, Debit Card, Credit Card

www.icmrr.org

INTRODUCTION

Plastic money made out of plastic, is a new and easier way of paying for goods and services. Plastic
money was introduced in the 19508 and is now an essential form of ready money which reduces the
risk of handling a huge amount of cash. [t includes credit cards, debits cards, ATMS, smart cards; etc .
Plastic money is alternative to cash or standard. Plastic money is to refer to the credit cards or
the debit cards that we use to make purchases in our everyday life. Plastic money is much more
convenient to carry around as you do not have to carcy a huge sum of money with you, It is also much
safer to carry it along or to travel with it as if it is stolen one can consult the bank whose service you
are using and get it blocked hence saving your money from getting stolen or even lost.

Nowudays even developing countries like India are encournging the use of this plastic money more
than cash due to these reasons. Furthermore these credit and debit cards also have plastic used in their
making and that is where the name 'plastic money' has originated from.

Options to customers

Credit card

A credit card has become very popular plastic money that is used to pay for products and
services Its mechanism of payment is easy and safe. Its popularity i8s because the immediate
burden of payment is postponed. It is so as the institution /bank which issued card make the
payment on behalf of customer,

Debit

Debit cards are similar to credit card. When a debit card is used to make a payment, the total
amount charged is instantly reduced from the bank balance. Debit card is issued by banker to
those who have account with the bank.
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GROWING COUNTERFEIT IN MEDICINE WORLDWIDE
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ABSTRACT

by today s wra Hie LU af clirrecr amd vl Hee Lottt prabdems thay
plagie eenermments an et ety worlheide, Howevor aof eld the difieren LI fii
i falsifivd sy pradived none are e frentiale damaving than Hhase aifecting
[l eaith and Xpfery, Suchs s the progiicric e lieeiBution, aind cons wpton of cannterfist
el filsifivd medicines. Accarding to the Warld Healiy Cheganization (WHEL o slgmifioans
fraction of the world s drnig supply bs comnterfel and folsified. Extimates of comnterfen deygy
renge from 0o 13 % for the wordd drtg supph. 19 more than 35% i ddevedoping cotniries,

Cemntertell dries generared an etimatted 875 billian m revenue in 2000, according to the
Nattone! dssociation wf Bocrds of Pharmacy, Unlike Jake sunglasses, fike dvitgs can kil
their purchasers. Each Year wpwardy of 100,000 Peaple around the el M dile from
subwtandavd and coterfel medications. aocordin B Ta d recent estimate by Anrir Attaran af
the University of Ottawa amd Roger Bawe of the Amerivan Enterprive Instinne To eferte,
ROVEraments af most of counries have ruegled o sqfeguard the disivibuition ef lewitimare
efrates wivned crack danin i e fakiey,

Lifesaving drsigs are i et wxempied feom the trade in CrineTielr medicines. The Werld
Hewlth Crganization (WHon i weredinge i Inverpol 1o dislodge the cripiidl netivers
rartig in hillions of dollusy fiom this cyical trade,

Keyword: Counterteir Medicine. Fake Medicine, Spurions Remedies, Falsified Medicine
Life Saving Dyugs

INTRODUCTION

A coumterfein. medieation o conmertelt deug iv o mediention or pharmaventienl product
which is produced and sold witl the fnient o deceptively reprasint jts ariging anthenticity o
effectiveness. A counterfiq drig triy contaln inapprapriate quantities of nelive ingredients.
' nane, may be improperly processed within the bady (e.g., bsorption by the body), iy
contain Ingredients that ane ne on the lubel (which may.or may not be harmful), ar may be
supplied with innecurate or [ake packaging and labelling, Medicines which are deliberately
mislabelled to deceive consumers—ineluding mislabelled but atherwise penine generic
drugs—are counterfeir. Coumerfei drugs are related 1o Pharma fraud. Drug manufacturers

www.abhinavjoumal.com 122
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Human Capital And Economic Growth

Abstract : :
With time, knowhedge economy has been gaining an importance nll oWer the world, Technologieal evolution
is abserved leading everywhers to meintain the competitive advantuge. This can nzver be possible without the high
leyel ofcompetence of the people involved init. Where the people emploved are being considered valpable zscats and
human espitul, their role plays the leading role in the organizational sus cess. Human capital is o pixture of two terms
humen and capital, In economics capital s the fctor of production Which yields productivity, In the same ways the
hugtan actor i also § factor of production known as entiepredeur o labour which 6dds to the production volume,
Without hinmac fnvolvemen: neither can productive activities be carried not a biisiness be led. The niost suceessfol
natioas have ther skilled and tleuted fabous force as s rsult of uge Svesment mads on their i s gualiy
enhancement. Mere faking work from the laboiir considering them 63 humian b-af#mﬁ@"ﬁl}ﬁ Byshionldbe | Y
considered as asscrsand their value should be appreciated by investing for their education and knb #ledg expatision,
Such sccomulation of human capital through leaming activities significantly influences many sectors. In the L
MBCTOSCOpic Aspects, mamy researchers present that necumitlation 0f one's himan capital on education and fraining -
inyesiment largely affects the growth of sn individual' wage, firms' productivity, and national economy
(Denison, 1962; Schultz, 1961), Human capital is lined to the grodiction orléntation perspective of human capital,
According to Romer, the himan Capital 54 *Fundamental source of econnmic productivity™. 1t is the investment
which makes people o increase their privduc uvity themse|ves. Therefore the term ltuman capital is very erucial forthe
tcanomic growth and development. This paper throws light on biman Sapitul role in the economic growth of &a
econony backed with skill-up eradation and spprodches of their messurement, ey

Keywords: : s I g, |
Humah Capital, Educational [nvestment, Skill Accumulation, Productiviry.
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: Abstract:

! 5 \ Digital user refers to a person who uses Information Technology with smart phones and
=/ computer systems. It is regarded as a tool that helps reduce stress or helps Jocus on social
interaction in the physical environment. Students are benefited from the use of mobile phones
which includes relaxation, lowers anxiety, better appreciation of one’s environment and
becoming more people oriented, Technological advancements and tools such as mobile Fhones,
Palm Tops etc. coupled with high speed internet connectivity available to us today has made our
lives easier and accessible to the global world. Social Media and other online applications are
useful tools which help people to connect with each other within the purview of their personal

space in a comfort zone, at times even without stepping out of their homes,

The present study is carried out among the siart phone users to create awareness of
concept of digital use and its positive and negative impact on human beings, to analyse the use of
digital media among new generation 1o create permimfﬁ:.: development. For this study the

researcher uses primary as well as secondary data. The researcher concludes that after
addiction to digital media, the behaviour af people has chang.»d due to so many factors.

Key words: Digital user, Virtual environment,

3 I - Introduction:

Digital user refers to those persons who are using information technology in order to
engage in social, political, legal and governmental organisation. Digital use is an important
concept that helps individuals to widen their reach, as we find people today constantly on the
move living much of their lives on the internet, interacting with other people around the world.
In today’s scenario it has been observed that the present generation as well as the upcoming
generation are more active in the virtual world rather than the real world, More ‘han one million
U.S high school students drop out each year on an average, one student every twenty nine
seconds. More than 70% of public schools that is, around 12000 schools do not have access to
sufficient broadband facilities 1o allow most of their students to engage in digital learning
activities at the same time,

Scope of the study:
The technology and tools used for education in a school system is far superior higher than
the tools used in college level these days, There are lot of senior colleges which still lack the use

5“' Website - www.researchjourney.net Email - researchjourney201dpmailcom |
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INSTALLATION OF SKILL & SUSTAINABLE ECONOMIC
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Abstract i

Taday's gra |s knowledga based econamy driven by IT revolution and sclentlfic development
in every economic sector. Globalization, Liberalization, and Privatization has shaped seversl job
aoppartunitias at the same timea created several challenges for the traditional accupations due ta skill
g2p. Country's prosperity d2pends on how many of its peopie are in wark and how productive they
are, which in turn rests on the skills they have and how effectively those skills are used. Skills are a
foundation of decent work and productivity.
Key Words: - Skill Development, Skill Development Pelicy, Human Talent, Employment. Migher
Education, nformal Economy

Introduction:-

Globalization, Liberalization, and Privatization has resulfted in massive transformation in
social, economic, political, and cultural development across the globe. It has shaped several Job
opportunities at the same time created several challanges for the traditional sceupations due to skill
gap. Equipping the warkforce with tha skills required for the jobs of today and those of tomarrow is
a skrategic concern in the nationzl growth. The glabalization of markety Is accalarating the diffusion
of technology and the pace of innavation. New occupations are emerging and replacing others
Within each occupation, requirad skills and competencies are evolying, as the knowlzdge content aof
production pracesses and services is rising. Country’s prasperity depends on how many of its people
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ABSTRACT

A polica is o predetcrmimid i o eptedd ernrese of thought anel getion fo verve us o itk
Joweirdy evrtiain aocoprod objeerives. Persannel policles e dloneir the decivion meaging
ciiivria i tine with the vverall prepose of the orgatization i dhe chreer of Tamion peaeiiiee
igmagcmient Personnol policies are deviefoped By e top maragentent b assist e
managirs at vavions dovels e deal with the people at wirk. This personied policies can e
interprered e the recognized  inenitons af t smaagenten) with o fespect o effieican
it of werk fore

Ax part af this stdy, Porsomoc! policles were s tnidivdd o Huoffkine Biseipared BETRTI. Mo
Thongh institnee 1y ome of the repuited nstine for research raimg & pestingytudy revealed
that employes satisfaction & motivation i of serdcies comoernt fhe Ytely wax primeariiy
siimderiakion o find oot effectiveness of peesorne! policies of e frsd it o faedge compelines
af the instinate i weeral & ity empliyees in portic rfiers d0 the era of lberalizanion &
alebalizotion with ity iigoe challeges

Keywords:  Fmployes  Satistachion. Personnel  Poliey  Motivational  Level,  Research
Professionil

INTRODUGTION

Voday Compelency is the key fot the suegess of plobal orginization there has been alsround
<hift in the focus of organizations the strategy lor competing i« replicing with strategy of
excelling .efforts are been made 10 build a core competency that will see them through in
crists. Hoffkine Institute for Training, Reseurch & Testing. Mumbai over the years has
emerped as 4 multidisciplinary, [ull Nedged Riomedical Research Institution, engaged in
research on vartous aspects of infectious disenses since s foyndation in 1899, 1t also serves
as o premier teching Instittion in the field of Biomedical Sciences, and is aililiated to the
University of Mumbai for M.Se. and PhD. programmes. Besides these activities Hallkine
Institute for Training. Research & Testing, Mumbal has been serving as @ pied Tor human
health by other means ke  Biological festing  of  health relmed  products ke
Pharmacokinetics studies of medicingl drugs, Toxicologienal swidies of households health

www.abhinavjournal.com 110



Juwrral of Minngement Rescarch and Analysls 2022,9(3):130-1 36

! e

i _m'l_f' '_‘-Iu;‘

o
o

Gontant avallable al: nitpsawww,pinnovativioom/open-accessjoumaly.

Ll
. ™ " : e
Journal of Management Research and Analysis L gEE %
3§

Jd_umal homepage: hitpsfwwamea.ini

Original Research Article

An analytical study on the performance of the banking ombudsman scheme in

India
Riya Rupani'*, Shaukat Ali*

FDept, uf Conmerse, NES Retimm College of Arts, Setence, and Commerce, Mimbeal, Mufwiashtra, fndia
*Dept. of Commerce, Akbor Peerblioy Colfege of Conmrce it Econontics, Mumbai, Mehirashiva, Indi

m

ARTICLE INFO

ABRBSTRACT

Articly hustory:

Recelved 29-07-2072
Aeceplod (OH-08-2022
Available cnline 30-08-2022

Kevavorda:

CUsIOET wargness
Cirlevance redressul
Sutisfaction level
Conmpluints

Bank g Chsbudsman

Comtext: Customer satisfaction is wn integral element in nealeating st among the common people in
the hanking sector, which muy alse boost financisl inclusion, Customer satisfection ean be mersred in
bermis of eommplaints recelved abrout the bunk seevices. The Baoking Ombusdsian Scheme was Inoduced
b Dl i 1905 and revised in 2002 0 enable the resolution of eomplalnts of customers of banks relating
to certaln services rendeed by he bunks.

Mateeinds wned Methods: To analyse the perfonmance of e Banking Ombudsman Seheae In Indla
bused on selected pundmetens, o deseriptive research desin bay been used. The present siudy i based
i seendary dati eompiled maloly from “The Bunkiog Ctobudsmmn SchemesAnnenl ropoi™ which i
published by RBL every year lram 200 8- 16w 2019-20. For analysis pucposes, descriptive statistics tonls
such ne percentoges hove been uod

The Ombucdsiian scheme 5 o blessing and o very prominent medium for vedressal of grievanies by
Ihe general public aginst banks aed benking services. The tenolution amd the pace of resclution of the
complaints in an csseilinl aspeut of consumes satisfaction, Also, the el e of bunking tmsmsetion is
Lrowing beeutine of bclupion, tew modes ol payments & settherments soming, and newer products, offerings
e sorvices, condidering thin, RBLshould inerease the mumber of Ombudsmen proportionately, B0 offices
hive stted outteach oolivities [or creating owireness among customers But sl it needs 1o be more
rigoreia, enpecinlly in il areds

This is un Open Access (OA) foumal, wad wrtieles e distibited wndes e revoy of the Crealive Comimions
Attributim-NonCommesclol-Share Alike 4.0 License, which allovws othees i renis, tweak, und build upan
thie wirrk num-commereially, an lang a appropeiale credit {s ghen and the new eneations we Heensed under
the identical termy

Far repeints comfact; veprintphmavinive.ceim

1. Introduction

The current scheme became operative on 1*7 Jununry
2006 and replaced and superseded the banking Ombudsman

The Banking Ombudsman s o quasi-judicial authority
credted in 2006, und the authority was created according
1o o declsion made by the Government of India to enable
the resolution of complaints of customers of banks relating
to certain services rendered by the banks. The Banking
Ombudsmun Scheme wos introduced in Indla in 1995 and
revised in 2002, The Reserve Bank first notified the Bunking
Ombudsman Scheme (BOS) in 1995 under Section 35 A of
the Banking Regulation Act, 1949,

® Cerrvaignomaling iithion,
Feaminl elfress: viya_rigum @ yahoo.eom (R, Rupani),

Bttt oo 160 1623 L o, 2023028
1394276240 2022 Innovative Fublication, All rights reserved.

Scheme 2002, Presently the Banking Ombudsman Scheme
2006 (As amencled up 1o July 1, 2017) is in operation.

There are 22 regional offices of Banking Ombudsmen
in Indin The latest oflices are opened in Jammu, Ruipur,
Mumbai-IT & New Delhi-T The Reserve Bank administers
it through 22 Offices of Banking Ombudsman (OBOs)
covering all states and union territories, '3

The CMS platform, launched in June 2019, brought ull
stakeholders namely Reserve Bank, the Regulated Entities
(REs), and their customers on one web-based platform;
and digitalized the entire process of handling customer
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Abstract

In today's fast pace world where technology s playing its own significant v

alue,
Smartphone's being one of the Most important Components in technology advancement, The day

I8 not too far that the entire commercia| world will actually be o the touch of their finger tip,
Mobile marketing, booming all around is also paying a significant role in banking industries.
Moving towards advancements and up gradation banking is now leading forward in terms of
Providing add on faej lities to its valuable customers. Moving from branch foot faj]s to online
banking, that js E-Banking, and customers have availed themselves with Mauobile Banking,
Taking aboyt banking industries about mergers and collaborations of banks is now floating news
via social media, This article will reveal the impaet of MErgers on consumers, their perspective,
Specifically op customers who have availed themselves on Mobile Baking, through thejr
Smartphone’s.
Keywords: Mobile Marketing, Mobile Banking, Customers, Stmariphone lechnology.

Inlrudunl'iun

Cashless transactions and demonetisation one of the major cause due 1o which there's a
h'gh]}’ value of customersy using m-banking thege days. Although banks have introduced online

ba“kfﬂg System, where transactions can be done smoothly through any electronic mechanism

Sch as Computers, laptops and so one just needs 1o vonnect the same via interner. Invention
0k place and they came up with maohile applications, Foday every sigle bank is running more

tll T o . . o .
ffL‘lI'.li‘r'L'|}" and efliciently through these apps. Mobjle banking applications i
Henifioan,

not only playing a
role in banking sectars, but also satisfying the customers, by providing multi faciities
il g o ; .

Single POt of time,
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Dr. Shaukat Ali

Associate Professor & Head, Depanment of Commerce, Akbar Peerbhoy Collage of
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ABSTRACT

In todey's era of commummication revolwiaon, Print Medie has o play vern
fmpartentt rode,  Print medic s ke o mivvor to the society in which the sipe
of affwirs gers reflected and  demand attention of the public.  Indlian
Newspaper fudustry iy witnessing high growith, despite the rise of the
Internet and of relecommmications as viable sonrces of information, To be
in race the publishers st recognize the need & preferences of readers,
Fhough, cost factor is clear v fovour of print media but it mav noi be
enough 1o wine hearts& minds of the conswmery, They must focus o Tuve
special stravegy by making pbfication move eneich in valwe, atiractive &
reader worthy. Researel makes an artempt to recognize the preferences and
behaviowr of the readers of the newspapers on the basis of thete atitndes,
neees, wants,  helief. This research also  analyzes the inflience of
psvehographic factors on brand lovelty in o the  comperitive Marke
environment. Print medi a is going to be huge one I feature Tt is predicied
thed tliis medier will continue to vise af an attractive anmial rare waf 1%
heoween 2001-2004 along with big feature opportunity this media meay
counter some inherent challenges. An attempt has been made in this paper
to look into challenges ahead & recommends ways & means to adidress the
issues Earlier all the newspapers thowght thet the opportunity for them way
within their oven geographical area, But, in coming vears publishers will he
spending over Ry 900 crores 1o invade into ather s territories.

Kepwards: Customer satisfaction, Readership survey, Content annlysis,
News paper, Brand promotion

INTRODUCTION

Print Medin is one of the most powerful & cost-effective medium for transfer of the

Knowledge A newspaper is like o mirror to the society in which the state of affairs gets

reflected and demand attention of the public. According to the World Association of

Newspapers it is estimated that one in every five daily newspapers in the world is published
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CASE STUDIES ON INVESTMENT BANKING PRACTICES

DR. SHAUKAT ALI
M.Com, MBA (Finance), M.Phil, Ph.D., Net, LIb Ph.D.
Guide: University Of Mumbai
Ramanand Arya DAV College

ABSTRACT

This case study concerns PipperJaffray Companies, an [nvestment bank and asset Management Compaty
based in Minneapolis, Minnesota. It &§ set against the backdrop of the 2000 and 2008 financial crises.
The heart of the company 'y business Is focused on serving LS and international corporate needs in the
areas of mergers and acquisitions, financial restruciuring, asset and investment managemean,
institutional brokerage services for debt and equity financial products, debt and equity securities
vesearch, initial public afferings, and public finance among athers. Piper Jaffray Companies operdaies
through several subsidiaries such as Piper Jaffray& Co. which is focused towards corporations, public
institutions, and Institutional investors, and Advisory Research, Inc., which serves as the company s asset
management function, In December 2002 Piper Jaffray agreed to pay $23 million in fines as settlement
for charges that conflicts of interest between its Investmant banking and research departments led to the
company providing blased stock ratings. These charges were brought againit the company by state and
federal regulators. In March 2003 the company settled with the Securities and Exchange Commission,
National Association of Securities Dealers, the New York Stock Exchange, the New York Attorney
General, and a host of other New York state regulators, Pipe Jaffray settled without admitting or denying
guilt in the matter.

Keywords: finance, investments, pank, international, SEC, brokerage, crisis, merger, acquisition, ethics
CASE OBJECTIVES
The purpose of this case study is 10 evaluate an investment bank in the shadow of the financial crises of
2000 and 2008, Students should consider the problems that have arisen within financial services industry
since the end of the Cold War, particularly in regards to investment banking, Students should then discuss
the implications of investment bank behavior and the associated ethical dilemmas created by or associated
'-\:ith that behavior. Particular attention should be given to the impacts on the financial markets, hence the
financial systems and economies of the US and the world at large.
INTRODUCTION
Fl?l:i:ﬂai‘fray Companies is an investment bank and assel management company hased in Minneapolis,
Il'-;:zn:';amu. wjth 35ru1"ﬁc¢.:1 located across the US and in London, 7urich, and Hong Kong. The heart of
mpany’s business is focused on serving US and international corporate needs in the areas of
Efij and L_chuisliﬂ.inns. ﬁnnnciuﬂl rcsl:mululring‘ psset and lnwau_nm?l mnnu%c_mcm. 'Irl,.‘iﬁlullll?l'llﬂl
i ffﬂf services for du:k?t and equity financial pmq“tts, debt and EI:[L]IE.?’ securities research, inifial
‘“hsidiaﬁgl:gﬁﬂ und Fuhhc I?num:u: Inmungl ull-|_r:rs-.. Piper Jaffray Cnmpumles np::ratt?s thrclrugl? several
insigio iuﬂ a3 Piper Jaflray& Co,, whieh 15 tncusra_d towards corperations, public institutions, and
otlon. l‘ipu’:Tﬂ?m and %"Ld‘-flﬁilf}_" Research, Inc., which Isurvcs :.]S the company's assel management
i affray was founded in 1895 (Yahoo, 2014, Piper Juffray, 2014a).
ent banks are financial institutions (hat assist corporate, government and individual clients with-a
“8d range of prod and services Thes ; VT MR e
Mergers and pocs ‘L.Il;‘hl .sm!. ?n.rw.u._. -[hl:::ﬂ.' products nnll:l services n?clhu:lt. assisting corporations in
Securiljey makil? Isitions, raising ELL[JI[TI]. [Im' the cumorﬂu{m. und-:m'nilng.uummmu d..*h':.mwl cquity
- g o market in those securities, providing brokeruge services far debt atid equity financinl

i
e thay Nagypa) Conference o

“Fmerging Trends in Finance, Managemenl, Accouniing, yditing and Negorting o India”™ 25 Febeuary, 2016,
33
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MOBILE MARKETING: A SUSTAINABLE DEVELOPMENT IN SMARTPHONE
TECHNOLOGY

Khan Suhana Begum Sanaulla Shabing & De. Shaukat Ali (Professor)
Anjuman-I-lslam s, Akbar Peerbhoy College of Commerce and Economics, Grant Road

Abstraet:

The emergence of Smariphone technology has made people engaged in multiple aspects. Consumers are

buping devices since they have been around to such fechnology. The demeand for Smartphone s have topped

out.  The sustainable trend in using Smariphone is driving force in enhancing technology development

Marketing industry have a keen objective ay to make dnlése{f sure that they have their shop accessed by

cansumers via Smariphones. The scenarios of Stmariphane users can be easily located. Their Jexibiliy in

buying things is becoming a reality, through the use of Smartphone's.  This article covers below the

sustainable development highlighting the tmpact of ceviification on the Smariphone Industry and provides an

insightful perspective regarding the same.

Keywords: Mobile  Marketing, Smartphone Technology, Sustainable Development, Certification,
Caonswmery.

Introduetion

By necessity we have entered into a stage of sustainable development. This continuous

development will become a part of every one’s life.  Yet, with new information and upgraded

technology various sectors and _indu:stri::s. are sustainably changing. Smartphone is one of a

resonince industry. Smartphone’s an extension of human bodies, always travelling simultaneously.

No matler where we are or what we do this technology is always there with us, Smariphones find a

specific a significant place in_gnd"_s life, just s a companion, The life cyele ol every customer is

moreover influenced by the pm'w:r of Smartphone,

Day by duy implementing features and prompting campaigns are drawing attention, hypnotizing the

minds of the consumers; they are staying connected using Smartphone's

Mobile marketing encompasses all marketing strategics that are applied via Smartphone’s through

internet, Mobile marketing is in a state of constant development with all new latest and upfront

trends.

TCO Development is the organization behind T CO Certified, the international sustainability

certification for IT products. For over 20 years TCO Development has provided solutions for
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, A Study on Investment in Mutual Fund through online Mode Based on Equity
and Debt Scheme
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Professor & HOD of Commerce Dept, Akbar Peerbhoy Collage of Commerce & Feonomics,
Mumbai. drshaukatali6B@yshoo.in

Abstract

Lt today s volatile market environment, mutual funds are looked upon as a transparent
and Tow cost investment vehicle which atiracts o Sair share of investor atlention, and also helping
fir grovwth of the incustry. The study investigates the difference in invesiment patiern in mutual
s seheme mamely Equity scheme and Debt scheme via online mode on the bases af gender and
dge. The siudy s based on 50 Mutual fund investors of Mumbai. Likert fype scale used 1o
preasire preferences of the mutual find investors towards Mutual fund schemes, Descriplive
analvses and Analysis of Variance (ANOVA) is applied to analyse the data. In the present study,
it is found that Younger generations are more inclined towards online mode. Age group of 41-50
E: veary invests both in equity and debt scheme through online mode. ANOVA is conducted to know
the varianees. Hence, from the study it is concluded that no significance difference between the
ivesiment through online mode in Equity scheme anid Debt Scheme on the basis of gender and
age af the investor.

Keywords: Mutual Fund , Equity Scheme, Debt Scheme. onling mode.

Introduction

A mutual fund is a trust which collect saving from investors who are having common

objective. All the money which is collected by mutual fund invested in capital market in various

K instruments like shares, debentures, bonds etc. all these securities generate income and then these
income is distributed to unit holder according to number of units hold by them.Since 1996,
Mutual fund industries have achieved success because of mobilization of resources and increase
in new entrants. .

Mutual fund is managed by fund manager who arc exper in the feld and manage
portfolio efficiently. Mutual fund is professionally managed fund which offers diversification
henefits and low transaction costs. It offers proper blend of risk, return and liquidity depend on
the tvpe of scheme of mutual fund chosen by the investors. Mutual fund has many advantages
nd various schemes to suit the investors need, Due to this many investors attracted towards
sutual fund, Investment in mutual  fund depends on various factors like flexibility,
siversification of risk, Liquidity, availability of schemes. All investors are not of same type, their
~refarence differs from one another [To meet their need there are various schemes under mutual

Due o digitalization now investment in mutual fund can done through online mode
1ol makes the whole process convenient. Investors can easily register and handle their mutual
“ind apc due care is taken by of online seeurity. Various AMC has their own online portals

18 i Website — www.researchjourney.net F.mail - researchiourney20!4gmail.cor
|
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16. A Study on Mutual Fund Investor’s Preference for
Investment Through Offline Mode and Mobile Apps
With Reference to Mumbai

Asst, Profl, Khan Rameeza
C.J.S College of Arts and Commerce for Women, Mumbai.
Dr. Shaukat Ali
Professor & HOD of Commerce Dept, Akbar Peerbhoy Collage of Commerce & Economics,
Mumbai.

- Abstract

Mutual fund is professionally managed investment avenue that gives opportunity to
mvestor to invest amount. Mutual fund diversifies the amount into various securities such as
shares, bonds, debentures, real estate ete,  Investors can invest offline by visiting mutual fund
branches, distributer and authorised banks, Which is convenient as personal attention and service
i4 provided to them.Mobile apps are also available for the investment in mutual fund. This paper
15 an effort to understand the mutual fund investor's preference for investment through mobile

upps and offline mode with reference to Mumbai. Two ways ANOVA was applied to understand

~significant difference between investment in mutual fund through offline mode and mobile apps

on the basis of gender and age of the investor of Mumbai. The study shows that there is no
significant difference for investment in mutual fund through mobile apps and offline mode on the
hasis of gender and age of the investor.

Keyword: Mutual fund, offline, mobile apps. Mumbai.
Introduction

Mutual fund is professionally managed investment avenue that gives opportunity to
investor to invest amount. Direct investment sometimes offers higher return at higher risk or vice
versa, Every investor has different risk appetite. Mutual fund diversifies the amount into various
securities such as shares, bonds, debentures, real estate ete. Mutual fund offers various schemes
such as growth scheme, income scheme balance scheme, index fund, equity linked saving
scheme. Each ol these has different risk and return trade-off. Investors can select schemes

according to suitability to the need and risk taking capability,

PART - | (Peer Reviewed Refereed and UGC Listed Jowrnal No. - 30776 T
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AlST RACT: |.u
The sudy svestigates the preference af the el juad investors fenwards SoUreey of infrmaron i |
L

iy asrnent 10 mutual fund. Due f technologicdl advancement there. are 1088 af information #vet ‘able 4G
inpener JThe study examind the pre wrence 6f mutual find imvestors jor radia, frlevision ame indevael @y r
seuree of information A sumple 30 respondents selocted sandomiy fron Mumbet 19 andliert duata, peseripiiny!
statistics qind analbvsis of variance condueted J0r analyzing the data. The vosult vevealt that 1o significa”
differente in Radio, Television and Internet a3 gaurce of information and Gender of investors yolereas T

af information ﬂgurjﬁcm:rh- different according 10 98¢ grotp

h'.'E.‘."u"‘v‘rﬁRl‘.'S: Mutual ﬁm:f. Rudia, Telwvasion, Internet.

INTRUI}UC'I‘IGH
A mutusl fand is @ Lrust which eollect saving from (pvestors who are Vi SOmIe chjective. SR
e money which 18 pull together by mutual fund invested 10 capiial maniet in various naruments UKe shar il
delyaninres, nonds ele. pll these gacurities generate income and then (hese mcome 4 distnbued 10 apit heid .
aecording 10 pumber of units hold by them- With the initiative of RBI and Govermment of India otz o S
industry is sel up in 1963 with establishment of Unit Trus of India. Mutual funds ity it 18 10 appeal 10 .
igvistors and 10 artract them. Since 1996, Mutual fund industrigs have aeliened SLCEES pecause §
mabilization of resources and increase in new entrums. |
¢“hanges in the Indian economy like Liberahizauon and deregulation 16 1o incTaase i competinon - g
attained growlh. Managing gecurities 1EGUITES thoraugh gnowledge of working of financial market, WIS ;
quite diffienit for an mvestor. Mutual fund 15 managed by fund manager who are expett in the field
menage portfolio efficiently- Mutug! fund is r-mt’ﬂs'.aiohul'l}r manaped fund which ollers diversifieation e !
and oW \ransnction COSIS. 1 offers propet hlend of rigk, rewm and liguidity depend on the type of acheime
utoal fund chosen by Whe nvestons, Mutual fanrd has many gevantagss anieh SHTIOUS geligmes 10 5uit
frveslons qeed, Due t this pany' investors atiracied fownrds yrtoa! fuad Inveitmet) 1% ptial Thad depe
(v various faciore hike fienibibty, Jiversilicanon of rifk. Laquichnys aniabilivy of srleanes Jurv ot beh
affeet their ipvestment 10 mutusl fund which depends o0 adequate i formation abowy al fund anc
funcioning Gourees O 1T formation phy very pivota el 10 build AEaEe of the mutual furid suppleane!iS
wilh Jissemindting fpforTintion about fund and 18 working, Well pware jnvesiar will e abis 1o sirlee VM
decision while investing. “There Are Varous T which tireely snform investors about the gqatonl fune
funetion and the smallest amount by which an investor will be ahle o start investing vl ferael
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THE POTENTIALITY MAKE IN INDIA AND MAKE FOR INDIA:
OPPORTUNITIES AND CHALLENGES

"' v, H, G. Pradhan, Assistant Professor Dr. Shaukar Ali, Head and department of Commerce
\ [Festern College of Commerce & Akbar Peerbhoy coltege of Commerce and Econemics

| pusiness Marnagement

|  Abstract
L The objective of this paper is to study the muntra 'Make in India’, given by Prime Minister. Is it a challenge or mn
: nppurtunity for Indion as well ag foreign investors? The sbjective of this mantra s to encourage the production of

! :Epad! and services in the country. The aim of the slogan 4 purely clussical economies that there |s going to be a

! lu: response and transform India into global manufacturing hub, This paper helps answer the question by deseribing the
f‘-'jnh growth potential of the Indian economy. Opportunities and challenges for manufacturing firms particularly in the
| gtates under the influence of DMIC

"f:'-I; it
| L Introduction

I!h"'t il

it AR

R fr The present study is an attempt to understand the global and domestie outlook of manufacturing sector, grawth

dynamics, opportunitics and challenges for monufacturing firms particularly in the states under the influence of
DMIC(Delhi Mumbai Industrial Corridor). The Government recently launched the Moke in India initiative
which is expected to make India a manufacturing hub while eliminating the unnecessary laws and regulations,
making bureaucratic processes easier, make government more transparent, responsive and accountable and to

take monufaciring growth to 10% on a sustainable basis,

Echoing the Sage of Singapore, Prime Minister Narendra Madi has elevated the revival of Indian manufacturing
la a key policy ebjective of the new government, identifying this sector as the engine of long-run growth

“Make in Indin" is now a flagship initistive not to mention a catchy campalgn.

A leading Economist said the big challenge for *Make in India’ campaign would face constant comparison with
China's "Made in China' campuign. China launched the campaign on the same day as India seeking to retain ifs
manufacturing prowess, “India should constantly keep up its strength so s to outpace China's supremsey in the

manufocturing sector,”

B e N —
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15. A Study on Customers Awareness Regarding
Complaint Management System in Banks

Riya Rupani
Department of Commerce N. E. S, Ratnam College of Arts. Science and Commerce, Mumbai,
Prof. Dr. Shaukat Ali
Principal. Akbar Peerbhoy College of Commerce and Economics. Mumbai.

Absiract

Customer satisfaction 15 the keyv 1o the success in the service industry. Banks provide
various tvpes of retail and corporate services fo clients, Customers expect perfection n the
services offered by banks The slightest mismatch of expectation and actual receipt of services
causes dissonance among the customers. For that purpose. banks shall have complaints
management svstems in their banks. Also. the complaint management syslem is one of the
customer retention sirategies. To analyze the level of awareness among bank customers
regarding the complamt management svsiem, a descriptive research design has been followed
The present study is based on the Primary data collected through a self-administered &
structured questionnaire and secondary dala collecled through reference books. journals,
newspapers, websites, ete. The research work has been carmied out on bank customers in the
Mumbar & Thane district in the state of Maharashira, Tndia for which Random probability
sampling and non-probability purposive sampling have been used. The collected data have been
analysed by using relevant descriptive statistical tool Percentages. The result of the present study
indicales that the excepled level of awareness among the customers of the bank regarding the
complaint management system is quite satisfactory. But sull, banks shall spend more time and
effort in identifying the problem areas and give solutions for the same accordingly to raise
customer satisfaction To raise the level of awareness. display the complainl management svstem
on the branch offices' website, ATMs. and the welcome kit is highly recommended along with
regular advertisementl awareness campagns. messages and emails 1o the cuslomers.

Keywords: Customer awareness, Grievance redressal, Sausfaction level, Complains,

Banking Ombudsman, banks
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