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Introduction .

Retil market s pechaps the most volatile of

b o particular brand Tor long time, Over amd
above this |, the over exposire o medin makes
& the consumer confused and cventually shy
A away from the product
S0 joinmg hands to penctrate the market
& scems 1o be the best policy.
"CO-BRANDING™ is one ol the many such
L innovative ideas that the neo marketer needs

i Lo learn and adopt.

- CO-BRANDING

Special Iesue, March 20109
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mot onlys o the sameness e twe phiysical
brand element but also i the symbolore vilue
proposition offered to the markel.

In thik sitmation . marketers are searching T
alternatives method of beanding for: creating
ststainable competitive advantage
Co- Dbranding as o aliermative  branding
proposition s the st making prounds due 160
viitious fhctors,

This research paper looks i to psyhologiocal
principles ol Co- Branding  strntegy  and
highlights the potential benelits and hindmnce
ol CO- Branding strategy as a brand building
alternative in Indiin Market.

popudiar

Co-branding s an  mereasingly

technique  morketers use in attempting

Page | 344
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wansler e positive ssocttions of - the
pertner  (eonstituent)  bands o0 a0 newly
ormed  cosbrand (eompasite boandy s
research exammes the elfects of codmnmding
an the bl equity o botl the co-teanded
product and  the constiiuent bramds - it
comprise i both before and after product
wrial, 1 appenrs that co-bramding is 5 winfwin
stratepy  for both  co-lramding  putoers
repardless of whethes the ongal brndls e
perceived by consumers as huvang high or low
biamd cquity. Although low equity  Brands
ay benetie most fome cosbranding, high
cquity brads are not denigrated even when
pated with @ low equity partner. Further,
positive  produet wial seems (o enhance
co-wanded

commmmers” evalwations ol

pr whuets, particularly those with i low cgquity
contituent brad. Co hrtu:l!ltu: strategies may
e effective o explodting o product
performance advaniage o in ntroducing 2

pew product with an untimilae brand pame.

Companies form cosbiranding alliamee 1o
fulfill following posls:

P Eapandmg customer biase

P o make fimancinl benefits

B Respond to the expressed and latent neods
ol cuslomers

> To strengthen its competitive position

» Introduce o new product with a strong
image

> Creating i new customer pereeived vitlue
B To gain operational benelit

Benelits of co- branding

P Increased sales revenuoe.

Knowledge
special lssue, March 20149
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B Laploting new nukels willi mminam ;

- case ol o
consumet
> Apmapriale ;t|!|1m:|-.'h when company 4

expenditue

- product g

secks quicker respomne. -
branded |
|

P Access o new soitee of e g,
o e by
> Technologieal collabortmm betwoeen two R
- In spite
companies give better el an what could e

= separabili

he achieved by single company's ellinis, 1
~brand g

P Royalty mcome.

e . lhweee st
B Sharing ol sk E

‘ ; . . . il each

B Companies can teteh higher price for value ]

Consumers

ol addi
m.:ls] I
:-': aluse,

addded by additional bramds associated with il

B Inproved product image and credibility

wiith another s associnton,

> Increased customer confidence on produet.

P Increased coverage and exposure T SOur interes

joint advertismg. Teontrast o

> Prospects o develop warking relationships enarate b

A
x,

?
..
s,

1 'kﬂiilu:
"ﬁ nthe o

'

Beading 1o future joint wndertakings
Problems with Co-brambhng

B Proper understimding between co-hrand i ';’J’ G
patrtners is must. Greed 10 leteh too much m £ -.1 AT
short time may spoil the relations and even !3:: ward a o
result in failure. il
> Onee it co-brsmnd ke position in imarket, i

becomes difficult 1o dunimtle co-brand and

LT IS W et 1 1‘!': ll]'lm [y

even more difficult w reestablish the brund *'ﬁ; i

ulone ¥nown bran
i1

THEORETICAL FOUNDATION

A primary purpose of this paper is o comsider

the processes by which consumers eviluate SEEEE known

brands used in varions branding  strategies. un nown 1y
et
are fEdinunishes

search on

For example, m  cosbrnding,  we
interested in bow consuimers lm:uncil Afh

- f
attitudes toward two nand name produgts i
1hd

Pape | 345



Pobtge: / F wevewe douifaan comm

are packaped amd solid as o smple wmit W e

L case ol doud Bramding amd product bundling,
; comstiers amay putake of one b name
G prodiet sl avoud comsmption of the athier
bl product, Bor o lranding, however,
;'ﬂll:. i prodincts e virtually inseparable

it 1w

IIn spite of differences with  respect 1o
at could

.0

separability and - consumption ol the two

'8, .
Cbrand name prodocts, we contend  thar all

wee strafegies slue common  elements in
1 .
Ahat each relies on o bl mage o attrsct

Jor virlue \ :
mswners and cach Teatwres the introdueion

Cwith it ,
< Of  additional information (and  attitde
# pbjects) for the consumer o process  anid

product.

rom Our interest Ties in whether comsumers tend 1o
trast o assiombate atitodes towand  fwao
ronships Cpaate brands when they are combined in
arketing statepy. A contrast effect occurs
n the evaluation of an object is moving
wand @Way from a4 point of relevence, while a
uch in Judgment of an objeat thal tends 0 move
i Aoward o contextual anchoring pomnt is known
s assimilation (Meyers-Levy and Stemthal
st 1 993: Sheril and Hovliand 1961). In this case,
whand -' m:lm-ﬂ elfect would oecur i an unknown
wand —-- enhances consumers' reactions o o
km'n brimd or il a known hrand diminishes
‘evaluations of an unknown brand when they
ON part of the same marketing  stritegy
consider B Conversely, assimilition would oceur if o
Svaliiige well known brand enhances evaluations of an
ritegies. o known brnd o i an unknown brand
e _minishcs eviluations of a known  brand.

ile their BoResearch on brand extensions (Loken and

nets that
Special Issue, March 2019

elN RO ST

Pt Factor (STIF] - S A0

Resrliler Bl 19934y ol precsdinet Dol
(Ciaeth el ol 19U0)  sappesis thal wlien
CmnNnneT s ('UIIII-IJI"I.‘ ﬁlll.'ll IIIilILI.'{lII]'_ “il’liﬂl.";.'_rl.".,
they olten asstonlate snforimation, Thin s, a
consimer's alfeet toward one element may v
transterved (oo the other element. 1 s frsesible
that consumer evaluations of co-bramds il

dual brands will parallel these findings.

A number of theories attempt o explain
whether people will tend 100 contrast o
assimilate pieces of information or attitudes
(Martin i Tesser 19923 One thewry tha
predicis axsomilation  between  athitudes s
known oy balance theory (Heider 1945) We
sugpest e balnee  theory  provides 5
reasonable explanation of the phencmena ol
terest, and predicts how consumers” separite
attitodes toward brand pames are reconeiled

e evaluating the combined brd packape

ced for g s i [t
_-l-"l-uq.‘\_' = =
AR LT
Tiwnls Ty
ol & et 1 /
. _’.\-..
\M ‘//
BRANTVITT
#
FRODUCT 17T

~1 [=] (=] [&]

Whenever brands go in for ¢o branding, they

must ensure that there is o suategic (i,

especially in the consumer's mind. The above

e

L

Knowledpe Scliolar -An Intornational Peor Reviewed ol OF Mabtieliscip ey Rosearcly

]’ﬂrﬂ‘lﬂﬁ H:-r 1




O e

T S TR T L
mioedel shows the ophons a0 particalar eo
Braseding exercies can resull o, Necdless to
sity the Best ophion s when there s a posiive
chanpe o attnude for both the products
suceesstul cobranding oceurs when both
Dgnds anded value to i partnership. The value
added  potential - should  be assessed by
examinmyg both the complementanly between
et btands and e potentinl - clstomer
base  tor the ecochrnd, A preat deal ol
attesition has been given 1o the potential fos
witer bvand eltects in co-heanding, that is, the

potential for enhancement oF

divindshiment of he brnd equity o eaber
partner Muel ol this attention has been
divecwed 1o eliects on brand  attitudes. In
peneril, rescarch sugpests thial consumers
ieid |r.1.|1:|ml favorably 1w co-brands in
wineh  ench partoner  appews 1o have @
lepitimate it with the product catepory, andd
ihe attitudes towards the parent brands will be
reinforced, or ot least maintained, as o resolt

ol the partnership,

Fop consider an alliance  between hrand
Avitabl s Dinbur. After they get together, it
i important Tor the manufacturer 1o realise
whether the perceived brand value of either of
the twir brands has increased, In case there is
g genume fit between the two, it will be

accepled by the consumers.

Retail Co-Branding : The future Ahead

In India, retail is poised 0 be the next g

thing. Apart {rom the growth prospects, it
B N P

Knowledpe Schiolar -An International Peer Re

Specinl lisue, Maren 2009
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Dot Fipetann (8P} - Botiide T ket
gaves retatlen o lor ol opporimnies o cnsite
: {uesin
allisnees o strenpethen e marketmy oflees,
_ E they m
With o ot of companies enterng the etal
; SIS
gecnario, 1 becomes nnpeslive ﬂu*]r Fesirt I T
cobranding and/or stetegie allianees i onder 8 Mic
|
to strengthien e consune hase e whaen ' .
a prant Dke Walmart enters India, for the i itve
Incdian retailers o light back, they will lave to B e g
o e cobamding: Wity T niase of RTTRTT with 4
Ll
thear custiners provide

= him o
Need for co-branding in retail sector in .
Iwin
coming future: Modern consumer's will e 4
: . ) } e sy
discerning and will demand their needs be B2
linanci

met all of the time and at the nght phce.
Infoemation abom consumer shopping habits BSome o
as never hetore been better and technology s g
has never belone been e cchnolopy Rreinil <
mproving, all of  the e 1o dnciease Yevelop

mirketer's  “koowledpe,  The  trsditional A
. . Igrr.'mn;

etailers will find consolidation o buying
abts aned will Tod it tough, For example ; wol A
consumers will Gmd it easier 10 buy fresh
vepetables from a food retailer on Sunday ‘-llﬂl
gither tham poing 1o tditional  vegetable '
weller i a mandi. The market shares of ok ity
waditiona) retiilers will be pobbled up onee bl 38
the nuors Hike Wal-Mart enter into Indian '1‘1" w»
retail  spuce. The  superstores ol the
supermarket chains provide a perfect host
environment for @ plethors of co-branding

opportunities, But the question that arises here

i
Will & conyumer buy a car from them ?

The key issue in place would not be whe

af not they have the skills 1o serve

Page | 347



o vreale
i ol iens
the retul
resorl o
o i onder
L when
. ot the
Al have 1o

- manlin

seclor in
8 v he
needs be
i price.
ng habits
lopy 1%
increlise
raifional
i buying
example
uy  fresh
1 Sunday
veprtable
sl ca Of
| up onee
1o Iadian
ol the
fect host
-hranding

rises here

T

¢ wliether

Building of twa in

thouse brands

Iaege: /f weaww b o

NN N, 2T

linajrant Fawtonr l;.'i,llj WA

wiarthets pocslatalily o Qo o long e The
amestion bere s can they dooat o thea o do
they need 10 brng some experise or provide

SR e .'1IIII" JrranH S [ TIRTTES

I i |:ulx*-lllh' answeer b e |1|ul:||_':|-| TTRR ] (TH
lowm ol cobwanding where i levessging on
the swengthes of the co - panner. Por example
S the supermmket store owner co brands
with o cor mmoafactiner and  a finance

provider there o very ligh possibility of

=l o pet ante these domvnin where o wall be

aowin -~ win st o all the theee that as
the supermnrkel | the i mannlactirer md the

fiancinl institation,

Some of the possihle workable structures
retarl  cocbianding would  be the  “foint
development agreement” or the "franchise

agreement”,

- Swot Analysix for Co- Branding in Retol

(Strengths [Wenknesses

|

fehange

Ability to adapt to the [* Long term
Gssocintiion

| " markets with poor perlonmer
-' Provide one service m [or weaker brand

" Dropping of

clandard because of

* Benelit by association [ihe mability of the

moor franchisecs.

le Miportunities Flireats

* Optsomee toeaperts [0 Clungng: Consanw

U intpesluce o new ¢ Mew entrants Trom

sultnre ehange Hwenph afoversens or dillevem
W D 2atn kel sectors
L new teade FCTomsumer condusion

Y lprove consumer * Safety scares and

it rust wroduct recalls

V Incrense markel

' el ion

= f— — "

Ieonomic viability Tor Co =Branding

The economic viability o & co branded
venture is the most importat sk ax for any
company (o know the cconomie aspect il
impact ol the co branding s very important
andd il o mm*q.:l valuation ol the rrmm:mr

specihcations e pwde then e swould T

possible o answer these guestions

Wheither or not o enier the coo brandiad
veniure?

How 1o select the most appropriate partne
brand? How to allocate prolits between the co
branded brands?

How to split  the  initial  marketing

investments?

According to Imterhbrand  the  value of the
brand s reflected not only in the amount of
cimings it is capable of gencrating in the
future but also m the hikelihood of those
camings actually being realised, The brand
eviluation  therclore  compnises nf,.»thm

rve these V5o

ful Nes

k:.( w2
‘;‘;\ fy
NI
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clemens

Y Prepacation of a forecust of fwe expected
et siles ad ceonomie camings ol the co
{ETRETTT IR Iusiness,
2 Wenuilication of the importamce of the ale
that ¢ach brand plays in deiving demand Tor
the co branded busimess i order o determme
bl carnings for (e co branded offer as

wiell  as lor el of the  vo brauls

B Assessient of the risk profile of expected
brand carnings 1o determine the appropriate
discount rate  for the calenlating  the  nel
present value of the biamnd camings ol the co -

branded business,

Av ccommpie model example W pauge the

eoononie viability of co bnding

wm

o e |

b
| .I
SN 2
L]
V "
-

(o

This maodel depicts various attributes  that

could affeet the brand can be numerically
mapped and then each factor contributing 1o
the extent can be measured and also the
strength of the same Tactor for co branded
product can also be numencally  measured

and thues e il brand strength wcore can be

Wonwliedge Selilar -An lteriutional Peer Reviewed EJoenal OF Ml disclplinary Reseu

Speciol Bisue, March 2019
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cilenbited - For ex = ler ox suppose there e 'u"
-I_ﬂ

b brannds heand A o) Brand 1 and the ¢ £ s

ikl Bramd s Brand € 1 the total beand i g A

strength seore tor Brond A s 69 gl Brand 18§

i 5 il that of eo branded ool C ds B2

iy ]
ihen this sugpests that the o banding s @ ﬁ'
coomnmcally  veable  and s mutoally iin
henchicrl also because brand strenpth score - &
ol e conheandded prodoct s preater than both .
the: benmd strenpth score of beaad A s well as -
Bl 13, I'
I
For cach pavameter the brands are piven o = b
umenical seore and similarly the co branded nor
prodiet as also given o numerical seone, ‘brin
| i
The outermost cirele represents Brand A “two
whieh has o total seore o 69 . Siiic
THOCTOAB S v 1Y) 1'._" -
The second errele vepresents Brand B which | l_,-” i
Paas i total seoee of - S9%(¢ ": nd
O+RH1 243434 1 244 1 1) _ é;ds
The impennost cirele s the co branded offer “ -
which hiis i score :7: T
of B2+ 134940+ 15484 14) B ani
'f“ tor
*B.SS = Brand Strength Score .';u :
So, the equation for cconomie viability comes .j..'ﬂ... -
out 1o be : { brandc
BSS(A) <= BSS () ¥ roduct
BS.S (B)<= BSS (C) S superm.
e

" own lab
Similarly if let ux suppose there are 4 choices .i:_ .h

£ the bran
ol altermatives with Brond A o eo brand with L

let us suppose say in this case Brand B, D | £,

E¥ then it is possible o caleulate the B.S.S ol
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L And then the resultot B.SS whieh cver s (he

L hiphest and is well bver the 11,58 of both the

-"hr Future of Cobranding in lndin

An fonure companies plisming 1o enpage in co
brameling activities will imcreasingly adop
ore systematic processes lor adentilying

brand” partners and steatepies for mutual
brand enhancement. I any sttuation where
two brands are made alongside cach other the
Values  embodied by cach brimd  can be
xpected W cross fienilived the othar. if this
oross  Terilization b socceesstul  then  the
whs will benelin . This, exchange however
s 10 be managed and objectives need o
cosire  that  the  exchange s
eetor which will be on o boom in the coming

ars we may see lape retnil chains becoming,

i pursuing the
rmackets tactic of developimp look-alikes
i Fabel products which mimic the get up of

.‘i.-‘ brand leader.

Special s, March 2019
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SUMMARY AND IMPLICATHONS

P paper descobes G commmon Tiimewiik
Tor addiessing Cconsumer reachions to several
difterent branding steatepaes. The sieategies of
covhmding, daal Branding, product bundling
and bramd extensions all mvalve positioning
an established brand pame in o new context
sumple,  steaaghlorwind

We  supgest  that

expernmental  desipns con simultmeonsly
Address twa pnaportant issues comimon 1o el
the brad - name

bramding  strepy:  how

the  evalumtion of e new

comtributes o
marketing stewtepy and how the brind's imoge
i ultimalely affected. A general scheme for
dealing with the first assue s to mamipulate
whether the well-known brand name or a
fictiions name s adentified i the new
nmrkn?liu;_-,. stratepy. The second ist.*.'l_u- vin be
aldressed by comparing evaluations of the
brand name between those consmmers whio
were eapinod o the new marketing sirtepy

and those who were not

Results from the demonstration project on co-
brimding leadd ws 1o prediet that consumes
responses o each  branding strategy  will
reveal both an effect of band equity on the
aceeptance of the branding strategy and an
effect on the brand’s subsequent imapge. There
15 also ample theoretieal justilication Tog such
predictions. Aceording 1o balanee theory Gind
more  generally,  theones  that  predic
assimilition between attitndes), judgments of

A new marketing strategy will be based on

halancing the impressions of each element in
|OR2

the mix (see also N, H. Anderson's

4

ewed E=jonenal OF Multidisciplinay foseaeeh
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svera gy theory ) and Hie s ol each
anividiad element (g, band pamer will be
aulpusted w it the eviduation of e ety i
1 s aguestion for fubure researclh o compane
the magnitade of these effects acmss e

various hranding stealegies

Pior consumer tesearchers §E s impariint 1o

extent o which  common

iliscover  the

processes  ane vinlved e reachnons e

ditferent marketing strategies. For marketers
i as important o develop ools Tor measuring
consumier repctions 1 vanous stedegies and
the potential impagt on the mage of thieir
Beand by including oo new marketing
stetepy. I this paper we atltempt o provide

some simple but effective ok,
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IMIPACT OF FDI WITH SPECIAL REFERENCE
O
RETAIL SECTOR IN INDIA

e, Mehiammad Anzar
At Pl e
Preparbimem OF comnme e
Ak bar Pesrbloy Collegte of Commmace & Footmnics,

Muovibuin, Malovashitra, Toidu

Abwtract: - Indian eoomomy has been experiencing wprecedented g sucee in feoms of
fearefpen favestment cvere st 00 adopsted tlie coominmie peforms o0 tee s ddevade aond the
vermisbeond g geewielatione of FIN peoliey il ckote. e v sniegee G evomomens setivite g fodedgn
fevestors ey bed vy o nrtier, ddevedopanient; Died 0 s teoed b slake e rcndingoneel
cemtitnerciod paitterns t odsie ol vl areas, e ooder o Dowst Bl st vceeomin

.
chchnry

Keywords: FIM, Petnil Seetor, single brand, saaltiple beand

Introduction:
The uliuate effecy of tos was o msssivie overbanling discosaon o whether FDE was
Bl for Do retl ounker  oon T, O ceseareh also anderiiskes o sy the

vt of FE ao vetm) sndhusary o Dadi i peseral and ar Malasdoe oo paemenlar

Literature Review:

The research works hedp in reviewing, - nalyeing and brosdening e suthook of e study
area researeh stadies in concemed e helps i clearing conceprs, ssaes velated 1o the
study vnderraken, The rescanch seholass ey o seek divect or mdieen relevamee of thie wopic
poanted out positive contribution of FRE o the growth wid developowem oo Todin the
analysis of the fMows of FIDI worldwide, ae traced e shanre OF the commnencial ks il
witnessed increasing level of prvite sector attracting direct inflows. 1t was observed th

investment climae for DT inflow is direetly related 1o ecomomies tho are i the ransition
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s ol development. FEE efleets o the Townn ol iercaned ciie o dechimcal poogiessim,
At Trownn thos ol ot the i genmeni practices, suppsted by Torega companies il
wvested e the host coustey Doe oo B @ onew ers of srmed sod sboll oesgaied o puower’
sharted o wndain gualiny standards as s pon ol et prachices aid oganizational
srvamgenients ol could ek the newly evolved moer demids,

Fen i olwwsrvataon cegardomg I b oetanl dhat it ioost eventoally Mow in covmioes wlhich
ot ot o services oo foreign comties. The teason s e morkel aopedeciog
which anelodes T amd guotas. O secommt ol s e Booeign Bome will God i

amenctve 1o produce Tocally s ondes o satisly dormste detmmds of fetihoes

CMyjectives ol the sty :
The obgective of the peeseon stody i sy the Tomen g divecn nvestnent (FDT) and iy
it on Betail Sector i Malvashioe Stae:
LT study VU ionetanl sector
2T anpdyee the seviors pomiog Ighest VD8 cguiny inflows
1T Koo the sgaprac b ol FE on penmd secior g Madorasbine, :
Hypoihesis:
o Hypsthesis for study vetal sector i Tindia
o Chowil i econny
s Job oppertindi jes
*  Honelits W G
o Henelits o ihe consmer
= Lacks of infrasteiony
o Cheaper production lacilitios
Availability of sew technology of Tomg term cash Beguidity conducive Tor the country

ceonomic growth FL opens up new avenoe lor franclising
Methodology: 0 purely secomdinry Base dati o gt ol o0 s an imipecitive stady el

alTicial webshtes amd reports are the source of dita secondary infommation bis also been

taken Trom goumals, anicles, ele.
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The Concept of FIN o (Forvign Divect Investiment )

Poresgn Dieect Investment, o short PR b dessenibod Brom b potnts ol views Tt al the
miacro level o Iterational Jevel the secomd as b mder or doiestic level The macio
asprect ol FINE eelerns b bl Toaw o Tuils g Dot Comniey e, ialive coumey, b ot cointry,
e fonned Mow e olten measored o Balanee of Payment sbatintics O other luand, the sl
view b eaprhnimed b tenmn of ecoconpgenent for Hniled investment in pudustry operilions
by Tomekpn bvestors, Thas, FEE s the investioe it ouele by s imveston Toms native conntry
i U bt conntry Fisreipn Dieat Tnvestmenn (0D relationshap
extablished between parent coerpose amd o Toreign affiliate can lepd woan atermational
Painess o mulinstional corpocibion (MNCL Tew tlimgs mst be comsidercil wihile
ittt FDL: dhe dnvesior nuest pay For (e parend eoterprose Ton comtiol aver il lnoagn
patier. The United Mations orpiadzition have delined the Tt of control up o T o

poare ol 1 cneliiry slues o votting posaer ol an blegroted conrny

The comevpt ol retil Betailing is market activity o wlhiich e shiop owner or vendaon
selly goods G the cuptones Toc altimile comsumplion o cnd e e e poads i
e wvolved i ihe Sale and porchase the teom el fefers o the origoal word retailer
e e "W cul i plece ol o o bicak bull:

I otlyer words, divect Geisactiond switli ilie custoies eniiling s e Duoying anil
selling of poods amd services, i e tmely delivery of ponds amd services deanded by
coraiiiers ol peices that e competitive amd alTordalshe

Retall' ts a sade for foal comsmption i conast 1ooa sale Tor futher sale o
processing (Le. whulesaled, o sale o te dhinate consimer. Thus, retailing o marke)
activity belween the manufcturer o producer sod an individual costomer wherein: the
poods and services are purchosed for ultimate wse isiead of reselling. I does nol cover
dieet iterfnee between the mgnulaclorens il anstitutional  bayers Tor imstanee, the
povermment and other bulk customers. T s the Tast Dink that connects the individual
consumens with e manufacturing and distibution chain. A retuder s mvolved in the act
of selling poods o the individual consumer st margin of profi.

Wheen foreign investor wants 1o open i shop i host conmry 1 eomed i loreign
direct investment o retail market of that country. Todia, e present situation, has not

allowed so fae any such foreigner investoes 10 2 up thelr shops, bot they can have
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paabtierhluigy with dodiestice sétileny. OF bte Tordlpen bnvesions are, as e mnenidoeents oo
e ok 2OU 1o 2002

Pt bvestony Tonmd Doy s e new destination, Bot 900 al e sllosws e Do
live comimtides. Poomi Maoiitis India vecejved 1S 5 66l 169 miillion cxuity inllows s
Apwil, 20001

Bt dlowulibe-bamation dreaty betweon Bodin ol Maeibios swas oie ol (e siagon ieisois Tod
i i o copuity dnfloses, Advamtige of Double Toasatbon Avodddance Agreepwm (1I7TAM)
Betwieen Mauritive aod Badia belped hies oo avobd the capital gabi taxes payilibe 1o Lidia,
Mext conntry way Shpapore as the lagest investor investing $ 17, P53 illlion (108 ol the
Gl U0 an Dhowisy, UL, Bapin wid USA willy iovested S 05 890 mallon, $ VESES aullion

and & TS amillion respectively

Fopaet of FDT on Betall Sector in Maharashies Stale:

Maliwsditen Das been peiine destination e PDL inflow ducmg e 2001 2001
dheciidhe Bence: e detemdibng Twetors of I oot lave Bad dbeep anipoict on the velilioid
ol et id pobslac . Thins e followinge analysis will sonely, bedpy s cormpaelcialing oo tual
ppa ol Bomieaggn divec t invesinient wielinl secton

When thie respouidents pshed abool ot of Malls on e sk G day iminess,
ok ol BEME gespenidients, ouly MY jesgraadents ol o theie s decivasd i coslomins 70 pae
et o0 the vespondients told e theee s o divect gt on their Busanpess. 10 means ot
e than T per cenl o thie shop oweers Telt seglipible mpact glier e openiog of o mall
in Weir Jocality. Cne ol the possible teasons is Ut the simal] shop owiers catién o e
middle wod lower mididle el cosomens” pedds i believe that endey ol DL wall ol
ereate juby opportunities and only 30 per cent of the retail shop owners felt thar i wall
peneraie new jobs for the local people.

Dyon woun tlinke that eotry of FD i metml wall yes, we need more Toonds for sproviig
Basie Facilities like tansportation, storage, tained manpower el

Foweign rewnl o will grab our entive morket and poverment shoonll ke this
responsibility o improve ifvastraciure for smoooth raoniog of el mdostry

A the above responses indicate, establishment of forcign ol Goms will have
ko impact on developenent in Dndis, When asked about i ot ol 100 responideais, 38
percent wid thar allowiog FDE moretil will sovely improve condinons of vetad] markei as i

will inflow of funds for basic mstrocture sueh as transportation, storage, romsd and

hup: /fwww isijow.com i Nos. 5965 Pape | 62




"Koowledpe Scholn®
An International Peer Reviewed E-Jouroal OF Multddisciplinary Hescavch
Vislinimiies 007, Dnsunes (M6, Now, - D', 200200 cLSNN N 2T S
Tt Factor (S1IF) - 52060

clectreiy Bacilites Tor the wvis wheseatsts the foresgn comganies will set apooalls, A

G2 percent responses No, loreign cetal Do will geab one cotine market s goverimen

showhd ke this sespomsalality w0 smprove lstocione Toe siwoth anning ol retail

industey. Poseign Dueeer Tivestment s st dheselopment ools for the growtly and

tevelopment of fhe Lidion Eoosomy s tested witly chesgoons dest. Hene il ondmpnmg

capeched value i miore tham e pecied comnl s that the concem biypeatlicsis s aceepled.

b Fowetgn retabl companies st b ooder comtimions asonitoning eosiring thist the

ceononiic development happens o the countiy, peteiate copployment wid enbanee iving
stanhard ol commmaon people, especially Taomes commmmity i ladia

2 The Govt. of Tndis most decide over the b of Toreign retd] pliyers in every city so
Uaat precs pect of domestic vetail com anies s protected.

A Gove of India opened up gates o FDE i coonomy FEN bot consimers, Tanners, and
peneral stores we really unclear about its imotive

A The stoiet oobe Tor the foreipn compuaaies. PO will vl st UL sl s very cone, 4
pbcaris of Tonding and expentise. Hocan only bring i betiey Tmancial viabihily, experiise,
B lead e amderipeans of staybng pot oo bosaoess that s very competitive. el s real
thanee 10 ks one o8 e Droan Dasion fo Donnd, Tro suto o devioes, 1 you ae belud the
commpretition, you ane deml. So, 0 reguires deep pochets Mulis D setail 15 o manner in
whineh compames hedge (he imberent psks e basess actvity, 1 someone Tunds Uis,
the visks become manageable. The play becomes lomger 1k ihat siple. The governmen|
baas b please diflenent stakclwlders mcluding local govermment, stabe il dentre. T Tay also
pilease Tocal manolactmers, assockations and ot So, 0 s an s thal confronts e,
Phut 00 s am assie that oedds toomade way, 10 B is pearly pone. The clock s ticking
wway  Allowing foscipn Giems feee play i India®s cetail sector his alwiys een i political
Bwd prostaatin, The Glovermment bias thenelores been opening up this sector 1o Torelgn players in
baby steps. The Talest was allowing 100 per cent Foreagn Divect lavestiment (FID1) o
single-brand retndl irding theongh the automitic moute last week, But nol everyone's
cheering While Toreipn investors may salivate at the thought of selling 1w a 1.3 billion
prowpu Latbone vetail frde do Dodia s dosinated by momand-pop ontlels, Those opposed to
FDE worry thit operimg the door (o BOO-pound porillag will denw away eonsimers from
these tiny outles 1o gt departineatal stores, am] squeeze their supphices e, The new
proposal Is o compromise solution which tdes o protect such ontlets while carning the

Ciovermment lrownke puodnts Tor libesalizang P The policy allows e Gosedmmeint U tes)
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the waters on bow MNC peesence allects Jadan retilers. Amd geven (at ainy oy
bl singehe Do setailers vend omly prommm o losoey gods, o was also Toped
ey Bt Fomay won's gt e momand-pop stores moch bt here™s a0 bt od i

splitting Bere, For one, MRNCs canosell bally premivm and ivssnarket pooducts in these
single-brand stores. Twao, given that all reiilers cacntially compeie Lo a share ol the sae
comsimier’s willed, spesding on prenvum prodecty o services Can come al e cost ol
s g s st okl o oy, St ly opprosing Talvign
dhrect investiment (FDD malin bramd cetail Tew we on the strong opposition sad (e
podicy will e Joddia o countey of o sales boys wid siles geds stating it the entry ol
piternatiomal  retwiling clinins witlout coreeting the mamsbturing sector will eventually
destiooy prodduction o e Counbry 10 s obaerve e coming gencrabionn wonld el with Hide
options the exsence iy hat domestie retmiley source product b Jocally international retablers

sowveantemationally e by o e cheapest markel  hndia

Ohservintbon: i olerse D e I s Bod Tor the countey comiomy s we s i il
cate oy ol deseloping comntry wnd o develop properly we oced 1o conteal e country
veotomy very carelully o the percent in POT i setail sectont Mulie Bl will incicised
Phern the dnvestoent i the Dl e tadl acken will be feony foreapn investors prodin will atso
oo thes vtk aod ooore i bndlie e rotadl sector ondaly  depend apon the agricaliue
secton of the country very Iaddly and sl wall alfect the comitry coonmy 1005 i the
vetidl both single and Muoltiple Beand  thon Covermment wAll Jose e contool over this
fectol complately and one the most disadvantages of PO i etall sector thal bs we Kiow
it the petabl gector is than the setal] sector be o of e major coployment provider g
pesmintbngg FIM fo this secton iod bending o Joss of Tivelihood (e oncst Givorig e s b e il
Wall Mart entry inretiil pector i allowed e it will Kill thie sillions of hwals shops and
ok the global retiber would bie excreise monopoliste power o nedoce e price receiver
by the suppliors und will lose will the prolin mangin m o soeh chuarge would goop so Trom
e above points T can say  that DL sector i not good G o mimmize the impact ol
loweipn ivestment in cotad] sector, the government must ael a8 o cotalyst by devising

competition commission, which will proteet nphts and existence of domwestic retailers
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Conclusion:

PN e vekand well] Benelit commmm e The povermment of India las approved FDD o
pebith sector, whngh wis so e reserved Tor local setatlers i Lok, B ordker to geals the T
vkl ket i b, e dote pational esall gamis like Wal-Mart, el e, somelionw
trved b ety Dadian miarhet by settg up thenr Tig malls. Thear entry iaphicd miny Tokd

recuperaions Bor urbam orpanized pnd poocpganieed etailens,

heeping in view the vole of FD o growiog ap the Indian Ecommny

Foragn Direct Investment (FD ) moetml waill benefin the commmon man and cmcate e
Johs.

Thiwe wha doonot supports FE spreading msanfomation. egarding policy imitatives
laken by the Govermoent i sl coeate o prosperons badia o e people Buve o travel o
lomg histamee 1o achieve it goal  thar das will baro Bmers were We Tave o palee
il ol decisions o achieve s, Blabosating om the dedense of FUY we Beliese thad FUD

in e vt [ il e T IS P I i Lapppcns, o
AN will be Benelited, Famers will get the pght peice Tor thea produce, Mew eoployinien
apportunities will emerge. 10 s wiong st PO anovetail wall altect Gmers, Such g

suggesthon ks mmed ol oedsdeading bo 1l country,
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GLOBALIZATION AND ITS POSITIVE AND NEGATIVE IMPACT ON
INDIAN ECONOMY: A PERSPECTIVE STUDY

Dr. Mohummad Anzar
Asst. Professor
Depurtment OF commerce
Akbar Peerbhoy College of Commerce & Economies,
Mumbai, Maharashira, India

Abstract: Generally, globulization involves economivs that are opening up to international
competition and that do not distinguish against international  capital.  Canseqiently,
plobalization is often accompanied by a liberalization of the markets and the privatization of
procuctive assets, But globalization also leads to unemployment, increasing casual employment
and weakening labor movements. Theoretical literature denotes that Globalization hay mode
countries to realize that they can share their cultural values and economic exchanges o
promote business and gain competitive advantage, The fervour of globaltzation has even
enforced Governments 1o be tuned to the merits of o Global econonty, Management studies
have defined the process of globalization, Globalization is a word on every commentator's lips

*  nowadays, but is very difficult 1o define satisfactorily, Jor it arisex in so many diffevent contexts '
like economic, soctological, political, cultural and environmental. Globalization means

connected with the warld  India embarked on the globalization during 199 -9{,.when the

Indian economy way in worst position,

The new economic policy was adepted o protect Indian economy form the further
deterioration also it was aimed (o get foreign exchange Joun from the world bunk, it was
Jinancial emergency of Indian economy foreign reserve was only for the 3 weeks To improve
Sinancial health of the country  Government of India adopted new economic reforms
globalization privatization liberalization. .

Keywords: Globalization, Privatization Liberalization: Disinvestment.

Introduetion :- There are some negative aspects of globalization such as joblessness between
urban and rural youths, Due to globalization there is increased competition between the Indian
companies and in the foreign companies in compare with the foreign goods domestic goods are
less preferred the consumer preferred to buy the foreign goods. This reduced the amount of
profit of the domestic Industry this happened mainly in the manufacturing industries Chemical,
and steel industries. The negmive aspeets  of Globalization on domestic and due to advanced

technologies are coming from advanced countries the result less numbers of labor and technical

http:/ /www ksijmr.com Pg. Nos. 12-17




“Knowledge Scholn™
An International Peer Reviewed E-Journal Of Multidisciplinary Research
Volume: 08, Issue: 05, S¢pt, - Ot 2021 clS5N N0, 2394-5362
lmpact Factor (S{IF) - 5.266

waork foree is required this lead 1o un employment in the country especinlly in the area of the
pharmaceatical, chemical, manufacturing, Information and communication technologies |
cement industries. Globalization has promoted the use of quality goods. Now not only durable
goods are branded but products like garments, Juices, Snicks, food grains ete, are also have its
own reputation due to Globalization foreigners are attracted to invest in India in form of foreign
direct investment there has been substantial increase in inflow of foreign direet investment and
portfolio investment. As o result of Globalization foreign companies are promoling their
production and trading units in India, Tt has increased employment opportunities for many
Indian. These MNCs provide attractive salary and good working conditions to skilled und semi
skilled man power 1t has resulied in reduction in brain- drain (o our work foree

Objectives of the study: Due o globalization India's share in the world trade has gone up
Indian Govermnment encourage the foreign investors to come and Invest in Indin  As a result
there is considernble growth in FDI globalization has promoted the collaboration between
foreign  companies and in domestic companies Or Indiun companies  with this foreign
collabarator domestic country companies are getting technical advancement globalization has
expanded the size of market now the multinational companies  have no geographical
huundurin; the domestic companies illli ilso excess o ::mblir.h.m promote their business
globally Indian companies like Infosys, Tata consultancy, Wipro, Tata Steel, reliance ele, are

having opportunities to promote their business in many countries of the world,

This collaboration enabled the inflow of modern and advanced  technology in India.
Now Indian business units use this advance technology. It has resulted technological  the

technological advancement in the country

Hypothesis of the study: the process of globalization hus changed the industrial pattern
social life of the people and it has huge effect on Indian trade system. Today with the
commencement of the communication and the information technology, new ways of

communication have made the world a global village

Globalization hus resulted in incrense in the production of a variety of goods Multi
Nautional Companies have established manufacturing units in the developing countries some
of the few nepative aspects of Globalization is nol only useless but dangerous too for Tndian
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investment friendly attitude in the country  he process of globalization had a dramatic effect on
Indian Economy which responded swiftly and positively to these following measures.

1. Fiscal deficit came down to 5.9% during 1991-92.

2 GDF was increased as it was 6%

3. Many new projects  were promoted in the country due these economic reforms

4. Massive employment opportunities available in the country

5. Sharp growth in middle Income Group which fuelled domestic consamption.

6. 1t helped 1o develop social and economic infrastructure communication roads, ports, airports,
Insurnnce and other major soctors.

7. It inereased foreign direct investment

Negative Aspects of Globallzation: Globalization has been completely spoiling  the spirit of
Swadeshi movement” run by Mahatma Gandhi, father of Nation.. Indians now preler globul
brands over Indian brands. Globalization has adversely affected many established companies
which had failed 1o face competition from established global players,

Steep and fast reductions in custom duties have snatched large pant of Indian market
from Indian Industry and passed it on to imports from established global players.

New opportunities for exports by Indian Industry opened up by globalization are no
comparison to the loss it has sulfered on account of reduction in demand of its products in local
market but this has resulted in high rate of unemployment in India which is becoming biggest
challenge for Indiun Economy and the Government today.

We may enll plobulization as o double edged wenpon which had helped Indian
consumers to enjoy all high Quality global brands, On other hand, it helped Government of
Indin to tide over its sedous foreign exchange problem, even though temporarily by getting
loan from World Bank. But,it has been ot the cost of decontral of Indian Government over is
cconomy and at the cost of local - following observation highlight the negative effect of
globalization policy on the

Indian economy:- As u result of Globulization foreign competition has increased in
India. Because of better quality and low cost of foreign goods, many Indian industrial units
have failed to face competition and have been closed as a result of globalization foreign

companies or even some of the Indien companies use capital intensive echnology. With the
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increasing use of capital intensive technology the employment opportunities are reduced and
wnerease the problem of unemployment in Indian economy Globalization is exploiting unskilled
workers by giving lower wages, less job security long working hours and worse working
condition  globalization has benefited MNCs and big industrial units but small and cottage
industries are adversely hit by it It has increased inequalities in India,

Conclusion: On the busis of above study we can say that globalization is not a free lunch as an
outward looking. It is 0 mixed bag of success and failures, Having gone through positive and
negative elfect of globalization of we can say that it is not equally beneficial for all countries of
the world. So we need a policy of plobalization which is beneficial, creates opportunities with
the objective of growth, employment and equity and raise the welfare of all people throughout
the world, Government should adopt measures (o ensure fair globalization puliu}r, Education
will vanish when move from industrial sociely to information society takes place. Globalization
promotes new tools and technigues such as E-leaming, Flexible leaning, Distance Education
Programs and Overseas training.

It is observed in current Indian society that through globalization, women have gained
cerlain opportunitics for job options and o recognize women's rights as a part of the human
dghts. Their empowerment has given considerable opportunities and possibilities of improving
employment conditions through global solidarity and co-ordination. 1 is found that the growth
of computer and other technologies enabled women with better waged, (lex timings, and

capacity to negotiate their role and status in home and at corporate level.

Another major negative aspect of globalization in India is the youngsters leaving their
studies very early and joining Call centers 1o earn Tust money reducing their social life after
getting  habituated with monotonous work. There is an increase ol every daily usable
commodities this has un udverse effect on cultural aspect, The institution of marruge is
breaking down ot fust rate. There are more people upproaching divorce courts instead of
maintaining marital life. Globalization has considerable impact on the religious situation of
Indin. Globalization has brought about raising a population who is agnostic and atheist. People
visiting places of worship are reducing with time. Globalization has reduced nationalism and
patriotism in country. Benefits the schedule caste people in promoting culturul homogeneity in
the way of loosening of the ideas of pollution and purity and eradication of social injustice and
50 many socio-cultural and economic disabilities associated with them. Globalization of goods
has developed enthusiasm in India for western brand names. A consumerist mentality has been
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carefully fostered. This leads to an adversative impact on the tendency to save or the domestic
accumulation of capital, Lastly, in Indian scenario, plobalization developed a consumer credit
society, Today, people can buy goods and services even il they do not huve sufficient
purchusing power and the prospect of raising @ loan has become easy in the age of
globalization, Credit cards have given boost to consumerism and pushed many households into
indebtedness. At the same time globalization has unfavorable impact on mass-media in India,
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ABSTRACT
Muobtle banking s o service provided by a bank or other financial siiniion that allows i

customers — to conduct financial  ransactions remedely  using o mobile dovice such  as
a smariphone or ables. Unlihe the related internet banking 1 wses software, ustally called an app,
provided by the fianctal mststton for the purpose. Mobitle banking s asoally available oma 24-four
feses. Senne finoiicnal i ifdions five roextie ey anid witkeh cocornes ity I m'-':'.'-'.*.'u'u' ffn'mufh J'Huhmr
Bankesnge, cox well as o Tt ot ofee cmonant thaet coan b rapvasciod. Mobile Penrkinse ix ddeprondent an the
covatlebality af an msernet or datae connection fo the mobile dovice

. . . "
Kevwaorids: M-Bankivg, POS, ATML FFPOS aod 120!

LLINTRODUCTION

Wl Tast e that techimology Tud o magor mapact i helpig banks service their custamers wiis
with the mtroduction of the Internel banking Internet Banking helped pve the customer’s amytime
aceess 1o their banks. Customers conld check out their account detals, get their bank statements,
perfomn transactions ke trmsfenmg money o other accounts and pay their bills sittiog m the combon
ol thewr homes and olTices

However the biggest limitation of Intemet banking is the requirement of a PC with an Interel
conneetion, not a big obstacle i we look at the US and the European countries, but delinitely o big
barrier iF we consider most of the developing countries of Asia like Chana and Tndia. Molule bankmg,
addresses this fundamental imatation of Intermet Banking, as it reduces the customer requirement 1o
Just amobile phone.

Mobile usage has seen an explosive growth in most of the Asian cconomies like India, Clinn

and Korea In fact Korea boasts about a 70% mobile penctration rate and with its tech-savvy populace
has seen one of the most agpressive rollows of mobile banking services.
Still, the main reason that Mobile Banking scores over Internet Banking is that it enables “Anywherc
Bank ing'. Customers now don't need access 1o a computer leeminal 1o aceess their banks, they can now
do 50 on the go — when they are winting, for their bus (o work, when they are traveling or when they
are wanmg for therr orders to come through i a restaurant

Mohbile banking is a service provided by a bank or other financial institution that allows its
customers 1o condugt Minancial  wansactions remotely  using  amobile  device such — as
a smartphone or lablet, Unlike the velated internet banking it uses software, usually called an app,
provided by the financial institution for the purpose. Mobile banking is usually available on & 24-hour
basis Some financial institutions have restrictions on which accounts may be pecessed through n

Kanpur Philosophers ISSN 2348-8301, Volume-9, Issue-2, No. 7. 2022 Pag




Bambang, ws well as o T on e anvonnt il can be tonsacted. Molibe baonkag s dependent an the
avartlbubiy ol an mternet or data connection o the mobale device,

Fransactions theough mobile anking depend on the featires of the mobile Tanking app
provaded and typreally includes obimmmg accomt balances and Dsts of Batest tgmsaetions, electiome
Wl payments, remote check  deposits, P2IY payments,  ond tansfers between o customer’™s ol
another’s accounis. Some apps also cnable copies of stitements 1o be downloaded sl sometimnes
prnted at the customen’s premises

From the banks pomt of view, mobile banking veduces the cost of Tundbng iransactions by
meducing, the need  for customers o visit a bank branch for non-cash withdowal and dieposat
transactions. Mobile bankmy does not handle transachons mvolving cash, and a customer needs 1o
visi an ATM o bank branch e cosh witldawals o deposits Many apps now have o remote
deposit option; using the device's camerd to digitally ransont chieagues (o their Tancial instiition

Maobile bankig differs Trom mobile payments, wlinch mvolves the use of o mobile device 1o
pay Tor poods or services enher ot the pomt of sale or remotely M anmlopously 1o the use af o delnt o
credit cord 1o elfect an EFTPOS payment

L1 Maobile Banling in Dadia

Recopmizing the potential of mobile banking, Reserve Bank ol India issued the fust set of
puidehines in October 2008 The pudelines defined molile banking as wodertaking banking
transactions using mobile phones by bank customers that would mvolve eredit/debnts 1o ther acconnts
This definition ina sense provided larper canvas o mobile payments winch m a narmow sense mvolved
only payment made fora product on service usimg the mobile phone enher remotely or al the Pom OF
Sale (POS) These puidelmes, which weie very broad hased, lad down the tleclnology and secunty
standards pertaining to safety, confulentality, mtegrity, authenticity and non-reputabiliny, As this was
a nascent technology and, o butld up customer confidence m tenms of mmmizmg, finds, the Reserve
Bank mandated that afl ramsactions should be engrypied irespective ol the vilue

The Reserve Bank also made mtec-operabality o cormerstone of is policy. Adtes the mimal sel
of puidelines, several policy relusations have been made 10 Turther encomage the use ol mobile
banking taking into account chamging cconomic enviromment and Teedback of the dusiy and
customers. The growth an mobile Bankmg that bos taken plisce i the conntry Wl date, thougeh has been
mpid, and 15 vet to reach the ortical mass that will enable it o deliver on s pronise of reaching
banking mcluding, payment services al o cheaper, secure and seamless manner o the existing, and
potential customers. 1 has the potential o be the next wave of Ginancial and technolopical mnovation
in banking by universalizing access (o banking service without jeopardizmg pradentind and regulatory
framework of the finaneial sector

1.2 Importance of Mobile Banldng
The Reserve Bank of India recently i formed banks to encourage mobile banking. In upeommy:
days we will see more number ol peeple getting hooked o the case of mobile banking,. 1n the mlermet
ape, mobile banking can be considered as boon
Users can transfer funds from your bank account o another bank acconnt with a smariphone
just with the help of the internet, from anywhere (o everywhere using mobile banking, 1t 1s obtamable
for 24 hours and casy and conventent mode Tor many molale users i the rustic areas. Mobile Banking
16 said 10 be more secure and risk- free than online Intermet Bunking. With the help of Mohile, Banking
user can transfer funds, and pay bills, checking account balance, study your recent transaction, block
your ATM card, ete. Mobile Banking is luerative, and Banks ofller this seevice al lewer rates 1o the
Cuslomers.,
Mobile banking can be used for most of the same tasks thit you would execute at o bank branch
or on your home desktop computer. In addition, many banks provide customers with the ability to
deposit checks. All of this 1s done through an app that is downloaded 1o your smariphone or tablet from
your provider's app store. The app makes navigntion much stress-free than 11 you were trying (o use
gnline banking through the browser on your phone e
iy 3 \\
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Shmaet phosses lave been one of e st ompactlol sventwons i human bistory The ipact ol st
phones, as well as ablets, con be el i ost about every Ticet of daly Tife m e of how we
commumcate, gather imlormatwn, shop, s cess entertaminent, and of course, how we bank. For people
whe ane plannang 1o po with mobile hanking, here ae Tew advantages o keepom mmd,

Availability ot Aoy Tine and Any Where: Mobile Banking o availabibe 2007 and also casy s
conventent mode Tor many Mobsile users even m the ol arcas

Mobile Banking Is Time Saving: This s one of the bapgest benelits of mobile banking No
matier where you are, you can ke care of busmess” without mierpting e rest of your hile
Maobile banking s bemg able to handle your Goancial hie without having 1o tan into a branch
during open howrs can be o real time- and schedule-savia

Decreased infrastracture costs: Mobile Banking 1s cost elfectve and Banks offer this service
ot very low cost to the customers. Banks do not have o boidd or memtan as sy physical
Branches if more customers carry ow bankimg via ther mobile phone

Enhianced security over Mobile Banking: Mobile bankmg 15 a5 secure. Al reliable inancial
Pl on tse encryplion that delends s rolects yomr vy, lllmlllt}r and bty Nnancinl
mformation. Some mstitutions even provide o seconty guarantee (o make your use of mobile
banking tmly stress-free. Mobile Bankimg s sand to be more secnred and nsk Tree than
onlipedimternet Bankng,

Mubile phiones now oflen contain face-recogmuion technolopy, finpeipiint scanners, and even ins
seanners. Thas biometne dita aids e Dank contiom the “Customes™ 15 really who they clinm to
e, and this biometnie data offers more secunty and protection for customers than simple
telephone banking passwords or requests Tor birth-date confinmutions can provide, For both the
fnaneind mstmton and castomer, s means fewer msitanoes of compromesed data and Traud,
Maobile Banking allows to Pay Bill: You can pet remimnders when ta pay bills so you never have
o pay o late Toe. You can even set up recarring bill payments so you don’t even have 1o think
about when o bill s due. . . .

Muobite Banking Keeps You in Control: Mobile Banking 15 so casy and so convensent, ot helps
kewp you in control of your finances. You can montor your balances ad always know where
you're al fnancially. 1105 an added advantage for your lnancial life. With account alerts, you can
identify if your account falls below o certain bonk and mmediately transles money mia it
account and avord overdrall fees You can eredit checks mstantly, which s a et help when you
noed the cash. Al these features leave you in control of your moncey on your time.

1.2 Growth of Mobile Banking in Lndia

Kanpur Philosophers ISSN 2348-8301, Volume-9, lssuc-2, No, 7, 2022

SMS alerts: One of the key concerns banks were Facing was that of customers did several inguiry
iransactions on ATMs and this was agding (o the burden on the ATM milrastructure. This trallic
was particularly heavy during salory days. Banks adopted a solution of prosctively commumicating
account balances and important transactional activity on accounts o customers through a simple
SMS. Customers stopped quemng up in (ront of ATMs for gquiry transaclions.

Account inguiries: The SMS technolopy proved simple enough for banks to adopt tlas as o
selfservice channel, This model of aperation myvolved customers sending an SMS (o o published
number of the Bank with a key word and identification information. The customer experience for
SMS-based guiries was not very pood and ths ded 10 the inroduction of T cal-tnme
communication channels such as WA and USS recently.

Funds transfer and bill payment: As customers experience from mobile banking improved and
the penctration improved, banks began 1o realize the potential of offerng financial iransachions
through the mobile device, The first 37 set of transactions to be offered were lunds transies
between the customers own accounts and payments o pre-desipnated billers such as utilily
companies. These feilities vastly reduced the wse of chegues, hence contrnibuting o the cost
benefit for banks.




o Payment servicess Mobile plones had cought on mneh Gaster than all previony echnalogy
detivery channels snd banks wore bemp, forced 1o oller new Tiedies The mobake phone was
e Haad ok was o personal device which had compatation power. stogigee ability and ecupmed
a preater mndshare of the costomer than the tadional money wallel Thas tggeered new thoughts
among bankers who wanied to leverage these capabilities to ofler sewer sen ol temsacions on the
mobile phone This came i e Torm of enabling payment transactions throuph the mobile phone
T'he mobile-based payment comes i o basie oms G proximmty paryments and non proximty
payments

o Loan requests amd serviee vequests: As mobale phones evolve o st phones and the
usability 1 improvangs, banks are Tinding it easier 1o offer more comples services on the mobile
phone. The latest trends include offening loans through requests placed from the mobile phone
where presregstered customers can provide detiils about the Town and avail matant approval of
loans. ‘The mobile device technolopgy progressed at a mpid pace and consamer expreciaions on
wsability of began 1o propress. Mobale banking progressed w oller enlanced customer expenenes
and adopt the Laest wechnology trends m commumication o oller real ime exchange of datn

2, OBIECTIVES OF THE STUDY

The present resenrch paper has been prepared keeping m view the following alyectives
I Toexamine the overall opportunities of Mobile Banking theough Investipgation
2 To analyse vions challenges of Mobile Bankmg, i Indian Banking Industey

LSTATEMENT OF THE PROBLEM

Mobile Banking i dommated by network services. Mobile banking b rpidly spread all over
the world because of 11 cirses convenience o s customers Despite there are mimy beonefis due 1ol
Mabile bankimg has o lol of issues and problems while sts wsape The customers are mostly using A TM
and online panking services. Magt of the customers Teel comiforiable without molnle banking They
also leel, there are chanees o misuse momobile banking due o mobile handset theh

In Mobile Banking there 5 3 lack of common technolopy standards and protocols and 1t s o
big challenge for banks 1o ofler Mobile Banking solution on such different type of mobile phones
leading o miteroperalnlity ssue Povacy imsue deals with the nisk ol disclisure of personal and Tinane il
iformation, it also deals i unauthonzed aceess to stored data, especially personal mlomation and
(ransaction listory and location information that may target direct advertisimg and could also encroach
on privacy nghts of consumens

4. IMPORTANCE OF THE STUDY

Mobile Banking popularly known as M-Banking 15 of modem ongin Usape of mohile banking
1 seen overywhere is anyone who can bank their transaction wherever they are. Similarly, Mobile
banking is commonly embraced by the people of today and they get a lot benefits with the help of
mobile banking. A customer needs not po to the bank o do anything and they can transler the smount
10 more number of accounts. While, i mobile banking, vansaction is made safely and quickly thus
overcoming the difficulties of online banking and ofMline banking, With rapid prowth in technology,
there are so many advancements m Mobile Banking. Day by day, software used for mobile banking
undergoes tremendons changes that put the customers of bank 1o enjoy so many unigue things

Therefore, Mobile Banking is thus remarkable gift 1o the society at large. W spreads its benelits
net only o bankers but also 1o customers, Therefore, the researcher through this article has iphlighter
the opportunities and challenges of M-Banking in Dharavi

5. REVIEW OF LITERATURE

Banzals (2010) found (hat the mobile banking has the issues and challenges ke mobile
handset compatbility, standardizing, sollware downloading, pnvacy & security. e Basel Committee
on Banking Supervision expects risk i banking activities due 1o unprecedentod speed of changean,
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technolopacal and mmovation i products £ services. The commitiee whinch s ecommended an
inteprated oisk management approach for all activaties of @ bapk g mstiution

Prerna Shavma Bamoriyad Preeti Singh, (2000) fowd that Indian mobile banking nsers ane
spocilly concern with security ssues ke el s, acoount mususe and user nendhiness s
- dirTienlty oneememiberig (e difTerent codes for diTerent types of ansaction, apphcation sofiwane
installation &updation due to lack ol standardizanon

6. RESEARCH METHODOLOGY

The present research paper has been prepared by wsing both primary and secondary sowces of
mfotmation. The pramary sources of information were gathered from the wsers of Molile banking,
ihsough well-siructured questionnaire related o the opportunities and challenges of Molnle banking al
Dharavi in Mumbai, While secondary sources oF mformation were elicited from the newspaper,
research article, magazmes, books and concermed websites The sample size of this research s S5 wha
are all the wsers of mobile banking ol different banks at Elsive in Mumbi Convement sampling, wis
wsed ax users of mobile banking hml from any banks located mand wround Diarave in Mumban. The
descriptive and analytical resenrch desipn has been used by the researcher as the study s the mixture
of both primary and secondary data The data thus collected from the largel participants ware processed
i analysis by using SPSS software. The lindings are obtnimed from such an analysies

T. DATA ANALYSIS AND RESULTS DISCUSSION

| Satety | Secunty | Convenence
Salety Penrson | {14 -0
Corelation =
Sy (2-tanled) . - A §23
. N B o 55 55 : _fl__"n -
Securly Peamon oL | 128
Cortelapon | N I
Sige (2-tmled) M _ 6
N s5 | ss | 55
Convemence | Penrson 208 | 325" |
Correlation .
S (2-uled) H23 e -
N S5 | 5 1 558
-+ Correlation is signiheand ai the 0,05 level (2-tailed). =

Interpretation

From the above table, it 15 nferred that Bi-vanate correlution was performed o adentily
whether or not ideal corvelation within the variables of opportunities of Mobile Banking. There is
positive correlation witnessed between seeunty and convenience and 1t s signilicant al % lovel of
significance under two tailed. The observed value is 325 while, there 1s both positive and negative
comelation observed among (he rest of the varables and they are not signilicant. Therefore, except 1o
the comrelation between security and convenience, the other vanables related 0 opportunitics of
mobiles are nol significant al 5% level of signilicance.

Table 2 : Bi-variate Corvelation for the Challenges of Mobile Banking,

Privacy Metwork Handset
Concerns | Problems Problem
Privacy Pearson I 134 =144
Concerns Correlation B | Iis
Sig. (2-tailed) A28 295
N 55 55 55 &
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Network | Peasom RE I Wi
Problems Conrelation

Sig (Z-rarhed) Lht ] Kish

N ss 85 59

Handset Peaison Y 02y |
Problem Correlation - o

S 2 tarded) 295 KBS

N 55 5% 55

Interpretation
From the above table, 1t s mferred it Bi-vanae corelaton was performed to adentily
whether or not ideal correlation within the vanables of challenges of Mobile Banking There s both
posttive and negative correlation observed within the vanables of overall challenges molle banking
Therelore, the results as o whole gre not sigmilicant ot 5% level of sigmbicance
Table 3 : One way ANOVA performed to test the association between demographic viaviables
and Opportunities of Mobile Banking

Sum of dr Mean I S
Ipmm—— o Squwes ) ] Square . .
Ciender 337 3 - 26 (AT 2449
oz 43 233
13382 | 54 |
Ape T ROR 11 10 e T56
45392 43 1056
- 33.21K) 54 =
Scale al Pay I8 761 - l:ﬂlﬁ 1.5 1z
2767 | 43 | 998
R L sa ] [ ;
Marial Status V108 11 283 EEREL A
10,529 13 245 |
| — 13,636 54
Educational 6,032 1) S48 | edo
Qualification 29495 at H86 s
| 3ssm 54 — 1.

Interpretation
From the above table, it s inferred that one way ANOVA was tested 1o Iind the signficant
association between demapraphic vanables and opportunities of Mobile Banking The farmulated null
hypotheses are there is no significant associntion between demographic vanables and Opportunities of
Mobile Banking. Therefore, on seeing the observed values according, (o one way ANOVA, p value of
ANOVA is less than 0.05 which is msignificant i all the cases as mentioned above. The null

hypothesis has been accepled.

Table 4 : One way ANOVA performed to test the association between demographic variables

and Opportunitics of Mo bile Banking

Sum of df | Mean K Sig
- — Squares | |  Squarc .
Gender 380 7 054 196y RS
13,002 47 277
13.382 54
Age 6,609 7 a4
46591 47 D91
' 53.200 54
Secale of Pay 7534 7 1076
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S0, 17 e
- 1 527 59 _
Marital Status G605 7 094 o Yy
12072 47 T
1hede | 54 -
Fdueatonal A4.54100 N 0 98 45
Ouahheation ) ORT 47 (5
S 35.527 sl =
Interpretation . o !

From the above table, 1t 15 inferred that one way ANOVA was fested o find the sipmfican)
association between demographic vanables and Challenges of Mobile Banking, The formulated null
hypothieses are there is no sipmilicant association between demopraphie vacables and Challenges of
Mobile Banking, Therelore, on secing the observed vidues aecording (o one way ANOVA, p value of
ANOVA 15 less than 0.05 which s msggificant m all the coses as menboned above. Therefore, the
null hypothesis has been aecepred

8. FINDINGS
I Based on the Bivanate correlation, it s Tound that there is posttive correlation observed between
secunty and convemence Therefore, the result s signilicant at 8% level of sigmilicanae on two
twled  Therefore, the hypothesis 15 there s sigmbicant relabonship between Security anl
convenience as for as the usage of nabile banking 15 concerned

Challenges of Mobile Banking. Al the variables are not sipiihicant at 5% level of sipmhcance
Therefore, there s no spnificant relatonship within the vanables of Challenges of Mobile
Bankmy accepled

3 Basod on One Way ANOVA, b is Tound that the resulis i all the cases are not sygmibicant aid
null hypotheses i aceepted that there s no sipmblicant assocubion between demoprapline varinbles
and opportunities of mobile bankng,

4 Accordingly, again one wiy ANOVA was performed to find out the signilicant relationship
between demographic vanables and challenges of mabile banking. I all the cases, (e il
hypothesis 1s accepted

9. SUGGESTIONS

I While using mobile banking, the banker should provide ther software with improved secunty The
banking sector should adbere to the Tatest fechnolopy while desyning mobile banking lor the
LSS,

L

liis customers.
3. Mobile banking should be designed keeping m view the feedback of the customers.
1. Banking sector should include more leatures i the years 10 come 1 lure number o5 customers

. CONCLUSION

From this study, the opportunities and challenges of mobile banking have been highliphted
There are a lot of opportunities as well as challenges. The banking, sector should make the mobile
banking software user friendly and should sort oul any isues ansing out of mobile banking. Al present,
mobile banking system is upto the satisfaction of customers. But, they should do something 1o merease
the mterest of the customers.
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PREDICAMENTS OF WOMEN IN UNORGANISED SECTOR - EMPHRICAL
EXPLORATION
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Abstract

Pl Stely ax af paraaownmt amporsance as it highlights the plighe of Women e Uorgsanised
Sector: Wamen vemenn hopeless in terms of there unsiable mcome and tercaved family commitmenty
Ty suwdy hers wsind botle Pramary and Secondary Data for eliciiing wfornation. Promary data has
hient wollected theongh thoroughly prepaved questiomaire wiieh were cirendatvd amony: farset
workors i some select unotvamised sectors, Secondary data was collected by refervtng 1o hooks,
aeticles, fomenals, magazines, and websttes. Phe present reseaveh study i of dosergive and analytical
i watire, The sample size s 500 50 women workers were mterviewed i some scleet unorganised
sector Data analyses was made aecording wo that. The e of sampling s Now-probabdoy sampling.
I e prcslabualiey samplinge, convenson sampling way adogcd Mumbar Ciee was ehoxin for the stady

Key Waords: Vnorvantsed Sector, Macro Feemily, Plight annd Soctl Staties

LINTRODUCTTHON

The above are a lew quotes abonl Women by Father of Owme Naton . ikewise, Women have
Been viewed ether i the muage of Eve or i the mage of Mary by the western winld. The doulble
standard repmiding the status of women is found throughout the lastory of ndi o India, Here has
been steren bypreal planibication of the wamen Uhe sipre o stats of women i bndia from the ancient
previod ol the modeon age changes from peniod (o penod. Inearly times, women were meant only for
howsework such as kg care of chitldren, cookmg, washing and other actvines m the Ennly whereas
men were engaged i work and broong i meonie o is fTaily. Fanaly was tun e suel a way that
expenses of Ty were mel with an Individual's Income. At that time. ctployinent of women was
redundant. Macro Ganily system was adopted m ancient times, due 1o which, somen were nol foreed
to work by thewr Gumlics. But i modern tme, things have changed which Ted women 1o work for their
families. Women workers realised  (hat employment gives ccononie staus, socal stitus . and
combimatton of these two gives empowerment Even mcome of women s now a day considered as
sigmficant as camings of men. Survival of family depends on the meome of both men and women
Therelore, women lave started working lke men everywhere across conniry. This is where women's
phight beging i the omm of unstable income, discriminatory practices, sexual harassment, and lack of
etducation, hindrnee to prowth, seasoil coployment and Poor payiment of wages. Phights of women
i unorgimised sectors are worse than women bemg cmployed i other sectors. Generally speakimg,
there are no or itle regulations for the employees belonging o unorgamsed sector They ae scared of
too many ordeals i thewr ordinary hife

2. WOMEN IN UNORGANISED SECTOR

Wamen m unorpanised sector refer 1o women work like a slave due to lock of repulated laws
as one who bas i orgamsed sector. Then problems and 1ssues remaum umddressed mospite of their
vonees. They do not come under workers wel e act, factor act, numimum wages act and so on. They
sufler a lot at thew work places in the form af sexual larassment, seasonal employimoent, unfair wages
and diserimmnatory practices. There are o few orgamisations Tuncuoning or the wellare of these
workers, But, still thenr predicaments continue, In addition 10 tus, they do not have any wellare
mensures such as gratuity, pension benefits, matemily leave and holidays ke those in organised
seclons
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LORIECTIVES OF THE STUDY

The sty contains prnary and secondacy objectives as mentioned bellow

L Tocexplore virons issues and problems pestiming 1o women waorkers m anofpaneed sectors
2 e esmmme geonomie and socil satis of women workers i anonsiised sectons

ASTATEMENT OF THE PROBLEM

here are numerous problems o women of unorgamsed secton such ps sexual harssment,
discrmnatory practices, poor payment of wages and seasonal eoployment Sexunl harssment 1o
wamien workers i unotganised sectors s ol aliming level. Sexual harassment at their work place
ocens i varous Torms such as haassment from co-employees, sex abuse from employer, sexunl
harassment from strangers. They are often volnermble (o varons kinds of sexual harssment or abuse
Next phght of women engaged m anorgansed sector is long duration of work They are foreed 1o work
for more than eipght hoves and pod wapge: less than that, Sometimes, e contobation s least (aken
io consideration and they are ool hosoured foc s In addition o these, they el ciployment
occasonally and i is difficalt for them o make end meet of thei Gnly This paper focuses on the
phight of women workes m morgamsed sector and some valuable suggestions would be gpiven by the
rescarcher o overcome therr phights 1o some extent

5 SCOPE OF THE STUDY

Flos study mikes an attempt (o highlight plights of women workers i unorganised sectors in
Mumbat ey Researcher has exploved vanous  predicaments of women workers enpaged in
unorpganised sectors. This study has covered workers i construction mdustry, workers from papadam
making wmts, Posh Cant Vendors, some deparimental stores, parment industries and workers Trom
prckle making uinnts. Research ha been carried oul covenmg these people in some parts of Muimba
Cuty This paper s believed o come up with some possible practical solytions 1o overeome the
predicaments ol women workers s unorganised sector

G REVIEW OF LITERATURE

Fathima AdeclnBeevi (2004), i her arbiele showed the pliphts of women workers in
unorganised sectors. The unorpanized women workers are Lving below the mmmum aceepted
Standards wathout adequate Facilities and aaving very lower income that did not meet their daily needs
of ife. Unorganised women workers ieluding home-based works likes rolling papad and beedis, self-
cmployment programs hiles selling vegetables, employment i howselold enterprses and small units,
agnculiural workers, labour on construction sies, domestuce work, handierafls, kbhadi and village
idustoes, Landloom weaving andg seceulture ete. The more women workers were employed mainly
i the field of texiile sector bs sales women and comparatively more opportanities are there, They
weorked hind i shops to make thewr life bener and reach thei ehildren in quality education and healthy
food without acquiring any special skill and training. The study focused on the job satisfaction of sales
women and the dita were collected from BS respondents and also from vanous books, reports, joumals
and websies This 15 revealed that most of the women were satisliod with the Faeilities at work place
given by the employer like special refreshment room Tor the wornen stall and staying or hostel Tacility
et but there s no time for relveshmenl becange of contiuous veorking hours withoul shlting and
seasonal workload.

Manju (2017) explored something o ber research article reparding women workers in
unorganised sectors. The relation between nation’s prosperity sd women condition can be understood
by the famous quote given by Pandit Jnwalarbal Neliro, Y ou can tell the condition of a nation by
fooking at the status of its women. ™ Indig i & vaditiona) country and there s diversity in religions,
culre and customs. Role of the woinea fa hadiz mostly s houschold and limited to domestic issues.
Feomale workers Form the Tarpest segment of Indis™s unorganized work force, Majornity of women work
i unorgantzed sectors for low wages due to low level of skills, illileracy, ignorance and surplus labour
and thus Tace agh level of exploitation. The social and economic profile of female worker 15 greatly
affected by the nature of industrial secior where (hey work
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T RESEARCH METHODOLOGY

Both primary and secondary data have been used Tor elicitmg mformation Pomary dati has
been collected though thoroughly propared questionnaie which were circulated pmong: tareel workers
I somiee seleel unorpanised sectors. Secondary dath was collected by relermmg o books, anticles,
pounals, magazmes, and websites. The present research sty 1 of descnptive and annlytical i naure
The sample stee s 500 50 women workers were mterviewed 1 some selecl unorpeesed sector Datg
amalysis was made accondig 10 that The type of sampling 1 Non-probabulity <ampling. In non-
probability samphing, convenient sampling wis adopted. Muamban City was chiosen Tor the stoady

N DATA ANALYSIS AND RESULTS DISCUSSION
Some wnportant tests are bhen up foe processimg the collected data Findmps are made wath
respect 1o the resalis of these tests: Some mporant questions are constructed 1o eheit the imfomation
through suitable Bken's scale Fiest of all, el square test wis performed 1w fimd the associaton
between marial stats and work load of women workers in unorpanised sector
Chi-Square Tes
Table 1: Clha-Square as a Test of Atinbutes for Mantal Status and Work Load of Women Workers

Value | df | Asymp. Sig. (2-sided)
Pearson Cli-Square B - 1 1 2 L B
_Likelihood Ratio | 5258 | 2 2
_Lincar-by-Linear Associaton [ 1714 | 1 190
_Nol Valid Cases 50 [ )

Interpretation
The key vesult m the Chi-Square test table s the pearson Cli-Square The value of the test
statistic 15 5 530 The corresponding, p-value of the test statistic s p- 0063, Based on this, the null
hypothesis is accepted therehy apelling out there s no assbemtion between mantal stius and work
load of women workers i unorgamsed sector.
Table 2 = Chi-Square as o Test of Attributes Tor Age and Payment of Wages (0 Workoers in
Unorganised Seetor

| Value di Asymp. Sig. (2-sided)
Pearson Chi-Square oo 4 win
Lakelihood Ratio 1.au7 4 %43
Lanear-by-Linear ®13 | 67
_Associntion i I ——
| N ol Vahd Cages | Ab . B -
Interpretation

The key result m the Clu-Square test table is the pearson Chi-Square. The value of the test
stabiste 15 0.999, The corresponding p-value of (he test siatistic 1 pe 0910, Based on this, the null
hypothesis is accepted thereby spelling out there is no associntion between ape and payiment of women
workers in unorganised seclor,

Factor Analysis
Table 3 : KMO and Bartlett's Test for Varions Plights of Women Workers

Kaiser-Meyer-Olkin Measure of Sampling S

Adequacy.

Bartlett's Test ol | Approx. Chi-Square | 19523

Sphernicity dr | 15
Sig. 191 |

Interpretation
From the above analysis of KMO and Bartlen's test, value is positive and it s said 1o be 0 518
According: to this value, sample 15 not adeguate enough as the value is less than 0.6 Liswefage, the
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researcher has o conduct such o stady elsowhere o ensore sulliciem samphng seen m the study
Muoreover, virables desigmed i the study also are not best sutable on accomt of this value
Hable 4 : Factory analysis Tor Various Plights of Womes Workers in Unorgamised Sector

Rotatod ( “wmponent Matrin® - — = —
L nm]mﬂunt
[ - | 2 L}
_Wellare Measures . R .
Work Load == T [ |
Fanuly Suppont I B2
PFaymem of WﬂLuq B . - 137 _
~Discriminatory Practices — L= B,
Seximl II.u.ml_m_-nl B - SHK

Interpretation

From the above lactor analysis, it s cloarly shown that wellare measures are not upto the
satficnon of women workers i unorganmised sector. Smnilarly work load i nol encourang the
waotkers as they are done al the whims and Tancies of employer. Sexonl hiassment s there bul i s nol
oo ofien m the sector. Therelore, unorganised sector has both positave and negative impact on welfare
measures, work load, Tamily support, payment of wages, discrimmtory pracoces and  sexunl
harassment

Table 5 @ Oune Way ANOVA for Work Load of Women Workers in Unorganised Sector sl

__ Mavital Status
S ol dr Mean I S
Sepuares Sjuare
Helween LIS |, 2 S57T | 292 (il i
Atoups 1
Witlun K065 a7 |
Groups  E——
Total L s a4
Significance Level: 8%
Interpretation

Thas is the mble that shows the outpul of one way ANOVA and whether there is a statistically
signihicant dilference between mantal stitus and work load of women workers i unorpamsed sector
We can see that the sipmicance value s 0064 (Le, g 06d4), which s above 0.05, Therelore, there
is a statsteally sipaificam diMerence berween mavital sios and work lood of women workers in
unorganised seclor.

9. FINDINGS OF THE STUDY

a) Based on the results of analysis, inference is daawn that work load of women workers specifically
i unorgamsed sector 1s worse. Womens worker i any select unorganised sector has heavy schedule
ol work.

by Another lnding of this paper 15 payment of wages to women workers i unorganised sector. Very
few people are suhislied with what they are pmd. But most of the women workers do not have
sibislaction over thewr wages.

¢} Sample size taken for this study 15 notsullicient as per the results of KMO Bartlett's test. Therelore,
researcher has to widen study elsewhere (0 obtain what actually happen to the women n
unorpamsed sector o amive al the meanimglul conclusion.

d) From [actor analysis, researcher has showed some phights of women 1o be good and bad. For
example, family support 1o women workers in unorganised sector is betler as compared 1o other
plights. Worst of the entire plight is work load and discriminntory practices.
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10, SUGGESTIONS AND CONCLUSHON

Phigs study mainly Tocuses on wellime of women wiorkers i anorgamsed sector They are
pitiabile situation. Work load should be bhrouglit down to a considerable extent. For this, teedback can
b taken by the employer from time to time, Frame the work load sccording to then acceptance. 1t
needs ol necessanly be eight hours of work a day. 1t can be masionsed biased on then esibility
Similary, emphoyer has 1o protect all the women workers deployed in unorpgamsed sector by offerng
proper trangport Tacilities from ther home 1o the work place. Ths s to ensure il they are away lrom
sexual harassment

Discrimintory practives we said 1o be a common sight at e work place. Men should develop
the culture of respectmg wormen on par with men. Thew work should be recognised and they should
e appreciated for therr contnbution. Above all, poing by the words of o Bither of nation womnien s
more Tited thaw men. Women should be respecied espective of different plices thay work
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ABSTRACT

Mobile banking v a service proveded by a bank or other financial insision thae aflows iy
customers — fo conduct financial  tansactiens remotely  uxinge  aomobile device sueh as
of santpione o fabler Uadike the velated tiicrnet banbing it pses softwaee, usnally called an app,
preenided by the fiencdal insettation for the praepose. Mobide honking s nssally avadable on g 24-lowr
Mty Sowmre financial mstitutions ove reserictions om whivch o cotets iy be aceessed througeh miobile
Dronnikenge, s weld s oo Biner o the aomonant thar can bie greeeva ted. Meobide Dok ex degrenlont o tine
avaaefobadioe of aon mmterne s o diatis conmection to e amobile o) viee

Keywords: M-Banking, YOS, ATM, EEPOS and 1217

LAINTRODUCTION

The lnst ome that technology had o magor smpact i helpimg banks service then costomers was
with the muroduction ol the Internet bankimg. Internet Baiking helped give the customer's anytume
pecess o then banks, Customers could ¢heck out their cecount details, per there bank statements,
perform transactions ke ransfernmg money (o other acconnls and pay thear bills sattings i the comlon
of thew homes and olfices

However the aggest hnnttion of et aokoge s the regquaremsent of o PCwith an Intemet
connection, not a big obstacle 1 we look at the US and the Furopean countries, but deliniely a bis
barper if we congider maost of the developing countries of Asia lke China and India, Molale bankmg
pddresses this Tundamental hmitaton ol Inlemet Bankiag, as o reduces the customer requirement (o
just a mobile phone

Mabile usage has scen an explosive growth in most of the Asian economies hike India, Chana
and Korea In fact Koren boasts about a 70% mobile penciration rate and with s tech-savvy populace
has seen one of the most aggressive rollouts of mobile unking services
Sull, the main reason that Mobile Banking scores oved lnternet Banking is that it enables “Anywhere
Banking', Customers now don't need aceess (o a compuler termunal (o pecess their banks, they can now
do so on the go — when they are wanting for thewr bus (o work, when they are traveling or when they
are wanting for their orders o come through in o resta, mnt

Mobile bunking is a service provided by a bonk or other fimancinl institution that allows s
customers 1o conduct Nnancial  (ransactions renotely  using amobile  device such  as
a smartphone or (abler. Unlike the related interel Banking it uses soltware, usually enlled an app,
provided by the financial institution for the purpose. Mobile banking is vsually available on a 24-hour
basis, Some linancial imstitutions have restrictions on which accounts may be accessed through mobile
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Drambomge, s well s i Dooiat om thee amtont that can be ansacted. Molabe ek, s dependent on the
avinlabality of an el on data connection to the mobile device

Transactons throngh mobile bankangy depend on the Jeatires of the mobile bankomg, app
prowvided wnd pyprcally melodes obammp, accont bakances and Dt of Laest tnsacthons, electronie
Il payments, remole checl deposis, 210 payments, and tanslers between o custiimer’™s of
anothier’s accounts. Some apps alo enable copies of statements 1o be downboaded and somelimes
poonded an the costomens premises

From the bank™s pomt of view, mobile banking reduces the cost of handbog teonsactions by
reducing, the need  for customers 10 visst o bank  branch for noncash withdiawal and  deposi
transactions, Molake banking does not handle transactions involving cagh, and o customer needs Lo
visit an ATM ar bank Dranch Tor cash witlhdrmwals or deposits. Many apps now have o remolte
deposit option; wsang the device’s camera to digatally transml chegues o thetr Timancal mstitution

Mobile banking differs fram molule payments, which mvolves the use of a mobile device 1o
pay for poods or sevvices ether at the pomt of sale or remotely ' anlogously o the use of o deba or
credit cond o ellect an EFTPOS payiment.

L1 Maobile Banking in India
Recopmzmg the potental of mobile banking, Reserve Bank of India issued the Tust sel of

purdelines i October 2008 The gwdelines  defined mobnle baoking as undertaking banking
transactons usmyp mobile phones by bank customers that would wvolve creditddebns (o therr accounts.
Thas dehmtion m a sense provided lapger canvas 10 mobile payments which i a nirow sense involvied
only payment made for o product or service using the mobile phone eher iemotiely or al the Powt OF
Sule (POS). These puidelmes, which were very broad based, lnd down the technology and secunty
standards pertaming (o salety, confidentiahity, itegrity, suthenticiy and non-reputabibity. As ths was
anaseent techuology and, 1o butld up customer confidence i terms of moammizing Tands, the Beserve
Bank mandated that ol transactions should be encrypted reapective of the vidhue

"The Reserve ank also made inter-operalnlity a comérstone of its pobicy. Altes the il sel
of gudelmes, several pohicy relaxations have been made 1o Turther encourapge the use of mobile
banking Gking o account changing cconomic environment and foedback of the mdustry and
customers. The growth in mobale bankg that bas taken place m the country Ul date, though has been
vapid, and 15 yet fo reach the entical mass that will enable 1w debiver on s promise ol reaching
banking mcludimg puyment services at o cheaper, secure and seammless manoer 10 the existing, and
potentinl customers. 1t has the potential to be the next wave of Timancial and techmological innovation
in banking by universalizing aceess o banking service withoul jeopardizmg prudential and regulatory
framework of the fmancial sector.

1.2 Importance of Mobile Banking

The Reserve Bank of India recently informed banks 10 encourage mobile bianking, In upcoming
days we will see more number of people getting hooked o the ease of mobile banking. In the miernel
ape, mobile banking can be considered as boon

Users can transfer funds from your bank account to another bank account with a smartphone
Just with the help of the internet, from anywhere to everywhere usmg mobile banking. 1tis oblainable
for 24 hours and casy and convenient mode Tor many mobile wsers i the rastic areas, Mabile Banking
15 said 10 be more secure and risk-free than online Internet Banking, With the help of Mobile, Banking
user can transler lunds, and pay bills, checking account balance, study your recent transaction, block
your ATM ¢rd, ete, Maolale Banking s lucrative, and Banks ofler ths service at Tewer ales (o the
customens

Mobile bunking can be used for most of the same tasks that you would execute at a1 bank branch
or on your home deskiop computer. In additon, many bunks provide customers with the ability to
deposit checks. All of this is done through an app that is downloaded (o your smartphone or tablel from
your provider’s app store, The app makes navigation much stress-free than if you were trying 1o use
onlme banking through the browser on your phone.
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Semart phones have been one of the most impact il mventions m homan history The mgact of sian
phones, as well as tablets, can be el e pust aboul every facel of daly Tile i terms of how we
communicate, pather mformation, shop, secess entertumment, and of course, how we ik Por people
whe ave plannmg to po with mobile bank g, Bere are Tew advantiges to keep m mind

Availability at Aoy Time and Awy Where: Mobabe Banking s avadable 247 and also casy and
convernent mode Tor many Mobile nsers even i the el aeas

Mobile Banking Is Time Saving: This oo one of the biggest benelits of molnde bankoang, No
matter where you are, you can “take care of busiess™ without interropting the rest of your life
Muobile bankang i Bemg able o handle your Goancial hie withowt haviog o mm aito o bianch
duning open howrs can be o real lime- and schedule-saver

Decrensed infrastructore costs: Mobile Banking is cost effective and Banks oller thas service
ol very low cost 1o the customers. Banks do ool have (o budd or maaiaim as many physical
branches i more customers carvy ont banking vig thes mobile phone

Enhanced security over Mobile Banking: Mobile bankmg s as secure. Al reliable financial
institution use encryption that defends and protects your priviey, sdentity and your liancl
mformation. Some mstitdhions even provide o secunty puarantee 1o make your use of mobile
bankang truly stress-free. Mobile Bankmyp s sad 10 be more secured and nisk free (hap
online/internet Banking

Mobile phones now often contain face-recopnition technology, lngetpont scanners, and even ing
scanners, Vs iometoe dita avds (e bank conlivm the “customer™ 15 veally whe they clam 1o
be, and thiy biometre dag offers amore Seconty and protection Tor customars than simple
telephone banking passwords o requests for bicth-date conlinmations can provide. For both the
fnancinl mgotaton ond costomer s means Tewer imstunees of compronmsed datn and Tromd
Mobile Banking allows to Pay Il Yoo con pet reminders when 1o pay bills <o you never have
to pay o Late Jee You can even sel ap recumnmg bill payments so you don’t even have to think
about when a bl s due . 3 ?
Muobile Banking Keeps You in Control: Mobile Banking 15 so casy and so convemient, 11 helps
keep you i control of your lnances. You can monitor your balances and alwiys know where
you're al fimancially. 15 an added advantage for your lnamaal hie, With account alets, you can
alentify oF your account falls below a certam bomk and immediiely transter money o that
account and pvoid overdralt fees. Y ou caneredit checks mstamtly, which s a preat help when you
need the casli AN these lfeatures leave you i control of your money on your time

1.3 Growth of Mobile Banking in India
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SMS alerts: One of the Key concerns banks were lacing was that of customers did several mguiry
transactions on ATMS and this was adding to the burden on the ATM fiastructure. This wallic
was particuladly heavy duning salory days. Banks adopted a solution of proactively communicating
account balances and mportunt transactional activity on accounts (o customers through a simple
SMS. Customers stopped quening up in front ol ATMs [or inguiry transachions,

Account inguiries: The SMS welinology proved simple enough Tor banks 1o adopt s as o
selfserviee channel This model of operation mvolved customers sending an SMS 1o a published
number of the Bank with a key word and identfication information. The customer experience for
SMS-based ingquines wus ot very pood and tes led w the mboduction of real-tme
communication channels such as WAP and USSD recently

Funds transfer and hill payment: As customers experience from mobile banking improved and
the penetration improved, banks began to realize the potential of olfernng lnancial transacuons
through the mobile device. The first 37 set of ransactions 0 be offered were funds wansfer
between the costomers own aceounts and paymenis 1o pre-designated billers such s utility
companies, These facilities vastly reduced the use of cheques, hence contnbuting to the cost
benelil for banks.




= Payment services: Mobale phones hind coupght on e faster than ol previows technolopy
delivery channels and banks were bemy forced 1o offer new feilities The mobile phone wis
o b that it was a personal device wiiuch had computation power stovage sy and ocenped
i presater mndshare of the customes tan the aditional money waller This toggeered new thouglis
amtong bankers who wanted to leverage these capabilitiés to ofler newer set of trsactions on e
iobinle phote This came in the o ol eoabliog, payment tansactions Hwough the mobile phone
Fhe mobile-based payment comes i two basie Tonmms () proximity payinents and non — proximiy
Paymenls

= Loan vequesis and service requests: As mobile phones evolve mto stan phones and the
usability s mproving, banks are Gnding it easier o offer more comples sevices on the mobile
phone. The latest trends include oflering loans through requests placed Tom the mobile phone
where pre-regstered costomers can provide detarls abont the loan and avinl mstant approval of
foans. The mobile deviee technolopy progressed af a rapid pace and consumer expectabons on
usability of begin 1o progress. Mobile banking progressed 1o offer enhanced customer expenence
ancl adopt the Tarest techinology trends m commumication to offer el Bime exchange of dats

LOBIECTIVES OF THE STUDY

Phe present research paper i been prepared keeping m view the following objectives
I Toexamine the overall opportunibies of Mobile Banking theough Investipation
Lo Toanalyse vanous challenges of Mobile Banking i Indian Banking Industry.

LESTATEMENT OF THE PROBLEM

Mabile Banking is dommated by network services. Mobile banking s agpndly spread all over
the world becanse of i causes conventence 1o its customers. Despite there are many benelits due 1o 1
Molrle banking has a lot of issues and problems winle as wsape Ve customers are mostly using ATM
and onlime banking, seevices. Most ol the eustomers Teel comBortble wothom mobile banking They
also feel, there are chandes ol misuse momobile banking due 10 mobile handset thel

hie Mobile Banking there as o lack of common technolopy standards and protocols and i s a
big challenge for banks 1o offer Maobile Banking solution on such difterent type of mobile phones
leading to microperability issue, Privacy mssoe deals with the visk of diselosure of personal and linancial
mfomuation, it also deals wm onauthonzed aceess 1o stored data, especially personal informanton and
transiction history and location imformation that may trget direct advertisimg and could also encroacl
on prvacy rights of consumerns

L AIMPORTANCE OF THE STUDY

Maobile Banking populoely Enown as N-Banking is of modem ongan. Usage of mobile bankng
15 seen everywhere ag anyone who can bank thesr transaction wherever they are. Similarly, Mobile
banking is commonly embraced by the people of today and they pet a lot benelits with the help of
mobile banking A customer needs not go 1o the bank to do anything and they can transler the amoun|
o more number of pecounts. While, i mobile banking, transaction 15 made salely and quickly thus
overcoming the difliculties of online banking and offline banking. With rapid growth n technology,
there are so many advancements 1n Maobile Bankmng. Day by day, soltware used for mobile banking,
undergoes tremendous changes that pul the customers of bank 1o enjoy so many unigue tings

Therefore, Mobile Banking is thus remarkable gift 1o the society al large. 1t spreads its benefits
not only (o bankers but also o customers. Therefore, the researcher through tos aricle has highlighter
the opportumties and challenges of M-Baoking m Dharavi

5. REVIEW OF LITERATURE

Banzals (2010) found that the mobile banking has the ssues and challenges like mobile
Iandset compatibility, standardizing, sollware downloading, privacy & security. The Basel Commitiee
on Banking Supervision expects risk in bankmng activities due 1o unprecedented speed ol change m
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technologieal and mnovation i products £ services. The commitiee which wis recommended an
mitegeated vk management approach for all activities of a bank mg mstitution

Prevma Sharma Bamoriyad Preeti Singh, (2001) found that Indian molaile amking users aiw
spectally concern with secunty issues hke financial frands, account nususe and wser Tendliness s
= hiiculty i remembening the difTerent codes for different types of transaction, apphication sollwae
mstillation &uapdation die 1o laek of standardisation

6. RESEARCH METHODOLOGY

The present research paper has been prepared by wang both poaary and secondary sources of
mformmation. The primary sources of mlormation were pathered Trom the users of Mobile banking:
through well-structured questionre related 1o the opportunities and challenges of Mobile kg i
Dhatavi in Mumbiae,. While secondary sources of information were eheved Trom the HEWsPIpeT,
research mrticle, magazmes, books and concermed websites T he sample size of this research 15 55 who
are all the wsers of mobile banking of difTerent bonks at Dharave in Mumbar Convenient sampling wis
used as users ol mobale bankg haal from any banks located in and around Dharavi i Mumibar The
descnpiive and analytical research design has been used by the researcher as the study is the mixture
olboth promary snd secondary dita The data thas collected Trom the (arpel participants wele processed
o analyses by using SPSS soliware The Tmdings are obtaimed from such an analysis

7. DATA ANALYSIS AND RESULTS DISCUSSION
Table 12 Bi-Vaviate Carvelation for the Opportunitios of Mobile Banking

S— : | Safety | Secunty | Convemence
Narlety Pearson | 094 SAY
Comelation | = B -
!'\'1'1!,. (2-niiled) ] 49 ®23
N 55 55 55
Secunty Pearson + 04 | e 123" .
Lonelavon | I B
St (-tarded) | 494 016
N 55 55 55
Convenience | Peprson RTITHE E |
Conelanon I | m
Sig (2=taled) K23 e
N 55 55 55
* Comelation _,’.E".EL'-"'I"""" ol ijE 0,05 level (2-tmled).
Interpretation

From the above table, it s mfemed that Biovanate correlation was performed 1o adentify
whether or not ideal correlation witlun the variables of opportunities of Mobile Banking. There is
positive correlation witnessed between securily and convenience and il is sipnificant al 8% level of
significance under two tiled. The observed value is 325 while, there is both positive and negative
correlation observed among the rest of the vanables and (hey are not significant. Therefore, except to
the corelation between security and convenience, the other variables reloted o opportunities of
mobiles are not sigmilicant at 5% level of sipmilicance.

Privacy Network | Handsel
Coneerns Prablems Problem
Privacy Pearson 1 34 - 144
Concerns Correlation
Sig. (2-tled) 2% 295
N 55 55 55
'\J'-"_'If."
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| Netwurk Peatson 134 I A}
Froblens Conelation e B
S (2ebalied) Lrd . RS
L __ _N B 55 55 55
D Linnedsist Mearson - 144 023 |
Peolileim Correlation
Sig Qtwbed) |25 ]RGS R
I N - I i 35
lnterpretation ' '

From the above table, it s mfemed that Bi-vanate corelation was perfonmed o wently
whether or not sdeal correlation within the vanables of challenges of Mobile Bankmg There s both
postiive ind negative correlation observed within the vanables of overall challenpes molile banking,
Therefore, the results as o whobe are not significant ot 5% leveel ol signilicance

Table 32 One way ANOVA performed to test the association between demographic vacialiles
_and Opportanitics of Mobile Banking

Sum of dr Man I S
| Sqm s __Square i [ —
Ciender 33m 1 1l | 306 L3 | 249

10012 13 233

13,382 54
Ape 7 80K 11 110 “12 750

45392 41 1,056

. _S3200 ) s4 | | |
Seale of Pay 18761 I 1700 1718 | 102
_ A2767 | a4y | s ] —
B 61527 | sS4 | _
"] Marital Stats S 7. N N I A T
s | 4i 245 N
o 13636 el |
Vdlieational (032 T S8 | Tm 640 |
Crualilication 29495 | 4@ e il -
_ 15.527 54 | i B
Interpretation Uy

From the above table, ot s mferrcd that one way ANOVA was (ested 1o find the sipnilican
assocition between demogrphic virables and opportumitics of Molule Banking, The formulated null
hypotheses are there 1s no significant association between demographic vanables and Opportumitics of
Mobile Banking. Therefore, on secing the observed values according 1o one way ANOVA, p value of
ANOVA s less than 0.05 which 15 msignificant in all the cases as mentioned above. The null
hypothests has been necepted,

Table 4 : One way ANOVA performed to test the associntion between demographic variables
and Opportunitics of Mobile Banking

Sum of dr Mean I Sip.
T Squares .| Square o
Giender C3R0D | 7 (54 10t ORS
13,002 47 77|

13,382 54 e
Age 6.609 7 944 952 A76

46,591 47 o491

53.200 54
Scale of Pay 7.534 7 1.076 937 ARR
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53 004 47 | 144
e 6l 527 ]

M i L) A E WA | o2v

12972 .I] T- 274
e EYET 59

fidducationy! as | T e usd | Asd

Oualification 0987 | a7 e Ao
15527 | sS4

lnterpretation

~ From the abave table, ot s mfermed tan one way ANOVA was tested o God the sigmilicand
association between demographie variables and Challenpes of Mobile Banking. The formulated null
hypotheses are there 15 no sipmificant association between demopraphic variables and Challenges of
Mobile Banking Therelore, on secing the observed values according to one way ANOVA, p value of
ANOVA 15 less than 005 whieh a5 magmbicant i all the cases as mentioned above. Thevelore, the
null hypothesis has been peeepied

H. FINDINGS
I Based on the Brvanate comelation, i Tonnd that there s postiive correlation observed between

securntty and convenience. Therelore, the result 1s signilicant at 8% level of sigmilicance on two

led. Therefore, the hypothesis s there s sigmificant relabonship between secunty and

convenience as G as the wsape of o0 bile banking s concerned,

In the same way, bivanate correlation was used to fnd out the comvelation within the varables of

Challenpes of Mobile Bankmg AN the vanables are not sipficant a1 8% level of sipmiicance

Therefore, there s no sipmilicant elationshypy withm the vanables of Challenpes ol Mobile

ankmp acceprod

o Based on One Way ANOVA s Tound that the resulis m all the cases are not sipmibicant ad
il bypesthesis v accepted that there s no sigmiblicant assocuition between demopraphie vargibles
and oppottunities of mobale hanking,

4 Accordgly, apam one way ANOVA was performed 1o find out the sipmficant relatonship
between demographic vanables and challenpes of mobile banking T all the cuses, the null
hypothesis is accepted

L2V

2. SUGGESTIONS

Lo While using mobile banking, the banker should provide ther software with improved secunty. The
bunking sector should adhere 1o the Tatest teehnolopy winle designing mobile bankmg Tor thea
customers

2. Simalarly, banks on the whole should 'I'glu.- utmaost care and provide secunly 10 every tansiachion of
Iis customers.

3. Mobile banking should be desipned keepmg i view the feedback of the customerns

4. Bankmg sector should include more features m the years o come 1o lure number os customers

L CONCLUSIHON

From this study, the opportunities and challenges of mobile banking have been highhghted
There are a lot of opportumities as well as challenges. The banking sector should make the mobile
banking soltware user (nendly and should sort out any 1ssues ansing out ol mobile bankmy. At present,
mobile banking system is upto the satisfaction ol customers. Bub, they should do something to merease
the interest ol the customers,
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INTRODUCTION:

Natonal Policy on Education (NPE) Bas adopred the concept of national system ofeducation,
wplying that up to o certan level all students srespective of caste, creed, Linguape or sex have
access to cducation of comparable quality. The Pohey laud specal comphasis an removal of
disparities and equalizing educational opportunities by attending to the specitic needs of those who
have remimededucationally backward so lin

Many children of the educationally backward Muslio minonitics attend Makiabs/Madiasas/ Darul-

Uloomes. These msttutons provide by and Targe, religious teaching with very little paticapation

i the national neinsticam education system: In order 1o provide them with secess t education in

modern subpects, e Centeal Government has been implementing (he A btensive snd Madiasa
Maodermzntngn Seheme The scheme as mplemented during the X Plan o two components,
namely anfastisctre support for educatonal mstutions catening o educationally baekward
populiation and mtroduction of moadern subjects i tradiional stitutions of Madrasas

The Natiwnal Memitoring Committee for Mimotities Education (NMOMI) was constituted m 2004
o ook ato all aspecis of education of minorities and supgest ways & weans 160 improve the
conditions for educationnl empawerment of minorties. The scheme (SPOEM- Scheme (o

Providing Ouality Education in Madrasas) Toe providing quality education in Matdimsas was recast
after taking mtoaccount the mputs of e Expoant Committee of NMCME. The  committee
supgested that Madragas be provided a hinkage with vocational education, proving the quality
of education i modern subjeets, mtroduce teacher tramimg, strengthening of State Madrasa Boards
for monitonng and rusing awarenessabout education programmes for the Muslim community. In
order (o improve milrastructure of Minority Insitutions, scheme watli the nomenclature 1DMI
(Infrastrucre. Development Mimority Institutions) was launched 1o fheilitate the education of
minorities by strengthemng school infrastructure iy oty istitulions.

GOT restructured the existing SPOEM and IDMI schemes  designed  an Umbrelln Scheme for
providing education 10 Madrasa/ Minonties with the nomenclatue SPEMM  (Scheme o
Education of Madrasas and Minorities). It covers two sub-schemes namely - Scheme for Providing
Quality Education i Madrasas (SPOEM) evaluation of SPOEM and IDMI as per directions of
Mimistry of Finance for allowing contimustion of the schemes up to 2020, The present revision has
been carricd out taking into consideration, the recommendations ol these evaluntions.
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OIRIECTIVES:

SPOEM

Ty enveoun ape twaditonal mststutions hike Madiasas and Makials by giving linaneial assistanee o
mitroeluce science, mathematics, social stodies,  Hindond Enghah o ihew curmealun so tha
academic proficiency for classes 1-X11 s attmnable Tor elaldren studying im these mstitations
However, the process ofmodernzation of taditional Madrasas and Maktabs will be voluniary

To provide opportumitics (o students of these mstitutions o acquine education comparabile w the
Natweial Fduweation System especally o secondary and senion secondary levels This will enabile
childien stadymg mthese mstmanonsn progress 1o hgher Jevels of Tearmimg and also open up
better ol oppornities for e

Fo strengthen State Madrasa Boards optiog for assistance, by enabling them tomomtor (he
Madrasa modemmization progemme and eilianee awareness about cducation among the Mushim
commumly

Fo provade meservice taining. of teachers appointed under Uie scheme, for eachimg modem
subjects of science, mathematies, socsl studies, Hindi and English, 10 improve their pedapgopical
skills and quality of waching

DM

To Gieilnate education of minoeitics Ly angmaenting amd strengthemmg sehool mlrastinetne in
Minotiy Institutions (elementary/ sccondary/semor secondary schools) e arder o expand
faciloes foe fommal education o childicn o mimotity conmumitios '
o encomage educational Bacihities for ganls, ehildren with special necds and those who ane mosi
llll.‘|'lll'||'l|!l-' l."tll.l‘l.'ﬂll!.ll'lil"'gl' HIHITRT TR the mnonties
Conditions for the Tnplementation of the Selwime

SPEMM compnsmg of SPOEM and 1DMI will be a Conteally SponsoredScheme, tather
than be contmued as 1O0%, grant scheme

Fhe funding pattern under SPEMM (eomprising of SPOEM and 1M would besunilar to othe
centrally sponsored sehemes e, 20 10 for NE States, Himachal Pradesh, Jammua & Kashmin
and Unarakhand, 100% for UTs withour legislaureand 60:40 for the rematning States a5 Gu s
SPOQEM Component is concerned

For IDMI Companent, fundwmg paticrn wall be the same e 75% Central Share and 25% by the
Instatution concermed

All the proposals under both the schemes wall be submitted by the State Government which will
be considered and approved by a PAR (Project Approval Board) chaired by Scerctary(SE&L),
Project Momitaring, System (PMS) Porta! will be examined or a suitable web application will be
developed by the Department of Schoot Education & Literacy in this repard.

The funds available under SPOEM will be Tocussed on the gquality component of education
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S1rOQEM

Components & Financial Patiern:

Fimancial assistance to the Mabaabs/ Mudensas would be Based on the Tollowing:-

Madiasas must obtam recopmiion as schools from the State Govermment for aviiling, any
assestance under the scheme

Ouly those Madrasas will be considered Tor the gramt which are

Adhlined o any recapmized School Education Bomd v e Stte Board of School Education, CHSIE
cle

Madiasas must have UDISE code, G UIISE data, and provide GIS Mappang detaly
Madisas must make payment of teachers’ saliey only throuph banks where the accounts are
prcterably Aadlar linked

Focus will be on quality related mterventions whoeh will be considered as per the nonms Tor quality
The Tollowmg questionnaire are of ihe scheme

I Wheiher proposal has been seoatimrzed and s i accordance with the clgibiliny

and Hancial Pacsoneters of the scheme? Yea/No

2 Whether wstitutions recopmized lrom State or capuvadent bocd and s Moy

Certificate vsned by the competent authonty Y es/No

VP Whether the ongamzation b legal nphits o land on wioch mfvastac ture 15 heng,

praposed under this scheme? Yes/No ’ :

4 Whether estimates for the proposed mirastructure are not more than the Stawe

PWID sehedule ol rates! Yes/No

§ Whether at has been aseertamed that (he orgamization bemg recommended Gor funidnog is not
duphcanng fends recerved from other State/Centrad Gove. schemes/

programeers for the sime parpose’? Yes/No

6 Whither the orgamzation whose case s being recommended, has Turmished theaudied
accounts, ubilization cemilicates, anmual report & any other peslonmmanes repon oy

sprectlicd, which was due tll date of forwardmg of gase?  Yes/No
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WORK LIFE BALANCE AMONG WOMEN TEACHERS AT HIGHER EDUCATION
INSTITUTIONS = A STUDY IN MUMBAI CITY

Dr. Mohammad Anzar, Associnte Professor, Department of Commerce, Anjuman - 1 - Islam's
Akbar Peer Bhoy College of Commerce & Economies Affilinted to University of Mumbai, Moulana
Shaukat Ali Road Do Tanki Grand Road () Mumbai - 400008 - anzarphdiapmail.com

Abstract
Work life balance s, "The right balance of work and personal activities through proper

sehedule an equal number of howrs for cach of your activities by plan and priority . Work life balance
provides the bonds that hold an individual with their work and personal life. To be balanced with work
and life, individual should know himself or herself. Here some of the rescarchers state thetr study
report about work life balance. Work Life Balance as the extent to which an individual iy equally
engaged in and equally satisfied with his or her work role and family role. Thus, employees who
experience high wark fife balance are those who exhibit similar imvestment of time and commitment,

for waork and work domains.
Key Words: WLB, KMO, EFA and HOD

L INTRODUCTION
The term Work Lile Balance was first coined in 1986, It does not mean equal balance but is of

trying to schedule an equal number of hours for euch of your various work and personal activities. The
right balance of you today will probably be different for you tomorrow. Thus the core of effective
work life balance delinition are of two key concept, they are daily achievemont and enjoyment

Work life balance is, “The right balance of work and personal activities through proper
schedule wf equal number of hours for taci. of your activities by plan and priority”. Work lifebalance
provides the bonds that hold an individual with their work and personal lile. To be balanced with work
and life, individual should know himsell’ or herself. Here some of the researchers state their study
report about work life balance. Work Life Balance as the extent to which an individual is equally
enpaged in and equally satisfied with his or her work role and family role. Thus, employees who
experience high work life balance nre those who exhibit similar investment of time and commitment,
to work and work domains,

2, WORK LIFE BALANCE IN HIGHER EDUCATION INSTITUTIONS

Work-life balance is a critical aspect to enhance teacher electiveness and satisfaction in the
context of student learning, It has been proved time and again that a good quality of work life balance
results into the wellness of the faculty and also improved student behaviour, The present research paper
focuses on work-life balunee among teachers serving at Higher Educationnl Institutions such as
universality and colleges in Mumbai City. 1l emerged [rom the oulcome that designation of the
teachers, their nature of appointment, the academic stream in which they are teaching, and the nature
of their serving institution affect their quality of work life balance directly and significantly. However
according to gender and marilal status no significant variations have been found in the work life

balance of the teacher,

L OBJECTIVES OF THE STUDY
1. To bring out work life balance ns a critical aspect to enhance teachers elfectiveness and satisfaction

in the context of students learning.
2. To investigate the quality of work life balance that results into the wellness of the faculty and also

improves student’s behaviour,
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4. STATEMENT OF THE PROBLEM

There is an increasing trend for women teachers in educational Institution. Although women
teachers in educationnl institution are bright and hardworking, they often face some conmmon 1Ssucs,
difficulties and problems which lead 10 a high rate of absentees and disinclination to take on challenges
and responsibilities in work life balance. Work family imbalance occurs when the demands of work
are in disharmony with the demands of family. The present study discusses the common issues of
women leachers at their work places such as work life balance is not properly maintained due to lnck
of satisfuction in their work. Women teachers mainly in educational institutions are overburdened due
to shortage of staffs. They are assigned their duties by their superiors against their interest resulting in
lick of sutisfoction nt their work, Measures needed 10 increase the teacher’s effectivencss are
inndequate in some institutions. With the development i educational, economic and social standards,
things have improved to a great extent and the role of faculty in balancing their lifestyle is less taxing.
Worle ~ life balance for teaching professional has become one of the greatest challenges in today's
world, Teachers work load not only demand their time in the institution, but also extend to their home
50 a4 1o get prepared for the following day, apart from maintaining student records and attending
various institutions related functional requirements.

Teachers need fo spend exir hours every day (o be effective and productive in their profession
50 that they could rench higher levels and face the challenging atmosphere. Moreover, teachers not
only look forward towards teaching, but need to also locus on sofl sk ills and life skills so that they not
only produce pood professionals but also develop good citizens. From this point teachers should have
fruitful work-life balance. A study on Waork-life balance ol women employees with reference 1o

teaching faculties,

5. SCOPE OF THE STUDY

Work and Life are crucial parts in a routine life of employees as it gives greater significance
not only in life but also at work. Work Life Balance of employees has begun gaming momentum in-
tlse present scenario, Women teachers need to balance work and life to lead tension and stress [ree life.
Institutions as a whole extend uninterrupted support (o women teachers for their career advancements.
Work Life balance allows women employees work in order 10 make remarkable achievements. Even
the people of today are more concerned about balancing work and life as they pliy multiple roles not
only in family but also at work. Employees arc always in the anticipation of continued job satisfaction,
This can be ensured by way of work life balance of women employces. Work Life Balance increases
greater staff loyalty, commitment and improves productivity. When an employce knows to balance
work and family, he/she can improve morale in their work place owing to worlk life balance. Work life
balance in an organisation lays strong foundation to employees who are motivated (o accomplish their
tasks in a quick span of time. Organisations those which ensure work life balance to their employees
can succeed in the long run in spite of boltlenecks and obstructions.

Organisations of present day have explored too many milestones for their employees 1o enjoy
with good work life balance as it is mandated 1o touch the height of success. In fact greater dependence
of an orpanisation relies largely on work life balance of employees. The reason behind this is to make
the employees work in the congenial atmosphere 50 that the organisation in need of it will always
emerge victorious. Women teachers are badly in need of good worl life balance as it affects their work

and personal life. Work lie balance is on the order of priority o women teachers for the reasons besl ===

known to them.

6. RESEARCH METHODOLOGY
Research methodology consists of research desipn, sources of data collection, sample si

sampling Lype and sampling unit. The research design of the presenl study is of “descriptive and Survey*
based”. A stratified sampling was used for this study as this study’s population was heterogeneous
because women teachers of selected higher education institutions in Mumbai City were selected.
Heterogeneous population was divided into homogeneous sub-group, so departments were divided
into diflerent strata and randomly selected the sample of 134 teachers, The primary data in this study
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has been collected by way of well-structured questionnaire cireulated to Women Teachers of Colleges
and Universities in Mumbai City. The Higher Education Institutions i Mumbai melude SNDT
Wormen University, Shopin College for Women, V. Siddarth College, C. Mangalayatan | Iniversily anel
Padmavadi College. Secondary data were collected from magazines, publications, reports, books,
dailies, periodicals, articles, research papers, officinl websites, manuals, handbooks and booklets.

7. REVIEW OF LITERATURE

Matheswaran and Hemalatha (2015) in their article pointed out that Work-life Balance
(WLB) is not a new concepl. The change in the pattern of work and the concepl of the workplace after
the industrial revolution in the second half of the 18th century gave a new dimension 1o the coneept of
WLB. With improved education and employment opportunities today, most homes are ones in which
both parents work because of the necessity and the desire to sugment incomes, The need Lo congenial
conditions in which employees can balance work with their personal desires became o factor that
companies had 1o take note of both o retain them as well as 1o improve productivity. However, it is
not easy 1o find many references 1o Work-Life Balance policies and issues o India. 1t is indeed hurting
1o see & majority of Indian compunies still wedded to the old style presenter’s philosophy instead of
offering managers opportunitics (o sirike u healthy Work-Life Balance. Work-lile balunce is about the
interaction between paid work and other activities, including unpaid work in families and the
community, leisure, and personal development. 1t is about creating n productive work culture where
the potential for tensions between work and other parts of people's lives 15 minimized, This means
having appropriate employment provisions in place, and orpanizational systems and supportive
management underpinning them. Work-life balance for any one person is having the ‘rnght’
combination of participation in paid work (defined by hours and working conditions), and other aspects
of their lives. This combination will not remain fixed, but may change over time

. RifayaMeera et al. (2017) in his article stated as Work-life balance (WLB) has become a
subject of concern for business leaders in view of the contemporary demographic, technological,
market, and organizationnl changes associated with it. Work Life Balance for women employees 15
highly desirable, if there is no job satisfhction & consistency in life, it con create a dilemma 1o them
Work Life Balance requires attaining cquilibrium between professional work and personal work, so
that it reduces friction between official & domestic life. The ultimate pecformance of any orgunization
depends on the performance of its employees, which in turn depends on numerous faclors such as job
satisfaction, family or both. A study is conducted among the working women teachers of educational
institutions of Sivakasi. Work life Balance has become one of the most important issues these days in
every Education Institution. This study on Work life Balance among women tenchers ot Sivakasi, there
is o vital need to know the balance level of teachers with regard (o both their work and family or
personal life, 17 the work-life is good, the functioning of the Institution will be in a smooth and proper
manner. Primary data were collected with the help of the structured questionnaire from the teachers.
Secondary data was collected from earlier research work, various published journals, magazines,
websites and online articles, Work Life Balance provides for the balanced relationship among work,
non- work and family aspects of life. The sampling method adapted to this study is proportionate
random sampling and the sample size considered for the study was 90 teachers (450 total teachers in
education institution i.e., 15 institutions). The tools for the analysis include Deseriptive analysis, Cross
wbulation, Chi-square analysis. This research study will definitely help teachers on balancing towards
work-life.

Sirgy, M. J,, & Lec, D. J. (2018) highlighted that thorough review of the lieralure we
introduce an integrated conceptualization of work-life balance involving two key dimensions:
engagement in work life and nonwork life and minimal conflict between social roles in work and
nonwork life. Based on this conceptunlization we review much of the evidence concerning the
consequences ol work-life balunce ' terms work-related. nonwork-related, and stress-related
outcomes. We then identify a set of personal and organizational antecedents to work-life balance and
explain their effects on work-life balince, Then we describe a set of theoretical mechanisms linking
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work-life balance and overall life satisfaction. Finally, we discuss future research directions and policy

implications.

8, DATA ANALYSIS AND RESULTS DISCUSSION
Exploratory factor analysis for Work life balance as enlancement of effectiveness and

satisfuction in teaching
‘Table 1 : Factor loading with Eigen values and total variance for Work life balance as enhancement of

effectiveness and satisfaction in teaching

Factor
Varinble g
Work environment is Tivourable and flexible to you in the college 0.79
There is mutual understanding between faculty members in the college thut helps 0.5%
achieve work life balanee s
Classes are being handled in such o way that your studenls understand class 1o the 0.83
possible exlent ]
Botter performance in the classroom when being (it and healthy physically and 075
mentally :
Proparation for the glasses until feeling fit thus balaneing vour work lile 0.67
As a part of the preparation, valuable points are taken from the books and the same 0.69
is given to students for their better understanding afier the lecture )
Class is clfective among the students as they are allowed 1o ralse the questions on 0.71
the subjeet being thought '
Maintenance of good relationship with the students while in the clasy 0,77
Scoking for students’ feedback soon nfler leclure on any speeific topic is thougit {), (v
Differont styles are followed in the teaching to draw the atiention of the students 0.54
sitting in the tail end of the class =
Atainment of satisfaction betwetn teachers and students onceawhen clagsroom 082
teaching gets over :
Usage of dilferent teaching aids in the class that result in gonveymg the subject’s 0.63
knowledge easily and satisfactorily :
Elgen value 11,362
Pevcentuge of yalue 71.22
Cumulative pereentage of variance .22
Interpreintion

Twelve variables of the Work life balance as enhancement of effectiveness and satisfaction in
teaching are factor analysed. The results of (he KMO measure of sampling adequacy and Burtlet's
test ol sphericity indicates that application of factor analysis is appropriate for the data. The KMO
mensure of sampling adequacy is 0.91 and it is significant (p<.001). The resulis of the factor analysis
given in the Table 1 revealed a one-factor solution with Eigen value more than one explaining 71.22%
of the total variance. All the twelve variubles loaded in a same factor, namely Work life balance as
enhancement of effectiveness and satisfaction in teaching. The factor loadings ranged from 0.55 to
0.83. Further the variables have adequate communalities, Thus, all the twelve variables are retained
as they revealed the various attributes of Work life balance as enhancement of effectiveness and
salisfaction in teaching. Thus, on the basis of factor analysis, single-factor solution for Work life
balance as enhancement of effectiveness and satisfaction in teaching is identified.

Factor analysis for quality of work life balance
Table 2 : Factor loading with Eigen values and total variance for quality of work life balance

Faetor
Variable e
Work schedule for gingle faculty is prepared by keeping in view coverage ul 0.76 A £ A
syllabus j By,
Work schedule thus made considers your well being in all aspects .81 -7y
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Work schedule is made only afler the consultation with the respective stafl
Stmilarly, work schedule docs not have any deviation when compared with that 042
of other same line of eachers

Higher authorities like HOD, Principal set right the issues in connection

overwork load in the schedule of o teacher thereby ensuring work and life i 0.62
properly balanced
College organizes various programmes for the welfare of the teachers und 0.1
students i
Expression of interest in participating in these programmes as it bridges the gap 0.7%
bietween work and life '
Feeling tired very often whenever interaction with the stuclestg inthe elass | 058
00,54

“Higher officials take action at once 10 sort out this tiredness
Takiny special care on the students to improve their skills and abilities 0.6
After improving the skills and abilities amonj the students, it i ugeful for them in | o,
their employment opporiunitics )

Students’ behavior in the class room is exeiting and fecling free from tension and 077

pressure while ot the work 1

Cooperation with the students 15 good in the class as they re inculcated the basic 0,68

vialues of teaching well in ndvance.
| Eigen value 10.245
Percentape of value 67.32
Cumulative percentage of varinnce 6732
Interpretation

Twelve variables of the quality of work life balance are factor analysed. The results of the
KMO measure of sampling ndequacy and Bartlett's test of sphericity indicates that application of factor
analysis is appropriate for the data.  The KMO measure of sampling adequacy is 091 and 1t is
sigmificant (p<.001). The results ol the luctor analysis given in the Tyble 2 revenled o one-factor
solution with Eigen value more than one explaining 67.32% of the total variance.  All the twelve
variables loaded on the same factor, namely quality of work life balance. The fuctor loadings ranged
from 0.54 10 0.86. Further the variables have adequate communalities. Thus, all the twelve variables
are retained as they revealed the various attributes of quality of work life balunce. Thus, on the basis
of factor analysis, a single-factor solution for quality of work life balance is identified.
Table 3 : One sample t-test for perception towards quality of work life
Statements Mean SD t-value | p-value

Work scllmdpla: for single faculty is prepared | 5 oo | | g3g | 12.301%% | <001
by keeping in view coverage of syllabus

Work schedule thus made considers your .b
well being in all aspects 3.42 1. 104 B.701 < 001
Work schedule is made only afler the
consultation with the respective stufl.
Similarly, work schedule does not have any | 3.30 1.014 | 6.828**
deviation when compared with tha of other
same line of leachers
Higher authorities like HOD, Principal set
right the issues in connection overwork load _—
in the schedulé of a teacher thereby 347 | 1031 | 10572
ensuring work and life is properly balanced
College orpanizes various programmes for .
the welfare of the teachers and students 3,66 860 | 17,660
Expression of interest in participating in
these programmes as it bridges the gap 348 | 1035
between work and life

<.001

10.784%*
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Feeling tred very often whenever AP 1
mieraction with the students in the closs 473 1056, | S0 SN
Higher officials ke action at once (o sort - e

ot this tirsdnass 2.95 |00 0.9RY 324
Tuking special care on the students 1o 185 933 | 210560 | <001

improve their skills and abilities

Alter improving the skills and ubilities
among the students, it is uselul for them in 196 834 | 26553** <001
their employment opportunities
Students’ behavior in the elass room is
exciting and feeling free from tension nnd 287 | 1,095
pressure while at the work

Cooperation with the students is good in the
cluss ns they are inculcated the basic values | 286 | 1.211 | 2.644%* 08
of teaching well in advance.
** Sipnificant at 1% level

Interpretntion
Table 3 shows the pereeption of women teachers towards quality of work life at Higher

Education Institutions in Mumbai City. The t-values of the variables: 12,301, 8701, 6.528, 10.572,
17.660. 10,784, 5.366, 21,056, 26,553, 2.687, 2.644are significant at 1% level. This shows that there
is significant diference between the mean responses given by the respondents towards quality of work
life in at Higher Education Institutions in Mumbai City, the null hypothesis is rejected. Further the
mean score of the variables: Work sehiedule for single faculty is prepared by keeping in view coverage
of syllabus (3.55), Work schedule thus made considers your well-being in all aspects (3.42), Work
schedule is made only after the consultation with the respective stall, Similarly, work schedule does
not have any deviation when compared with that of other sume line of teachers (3.30), Higher
authorities like HOD, Principal set right the issues in connection overwork load in the schedule ol a
teacher thereby ensuring work and life is properly balanced (3.47), College organizes various
programmes for the welfare of the teachers and students (3 66), Expression of interest in participating
in these programmes ns it bridges the gap between work and lile (3.48), Taking special care on the
students 1o improve their skills and abilities (3.85), After improving the gkills and abilities among the
students, it is useful for them in their employment opportunities (3.96) are higher than the average
miean score. The mean score of the variables; Feeling tired very often whenever interaction with the
students in the class (2.75), Higher officials take action at once o sort oul this tiredness (2.95),
Students” behavior in the class room is exciting and feeling free from tension and pressure while at the
work (2.87), and Cooperation with the students is good in the class as they are inculcated the basic
values of teaching well in advance (2.86) are below the average mean score. This shows that the
women (eachers are feeling better quality of work life balance, Improvement of student skills for
employment is the vital aspect of the quality of work life balance results into the wellness of the faculty
and also improves student’s behavior. Special eare for improving skills and abilities, programs for
welfare of teachers and students, balancing the over work load in the schedule of teachers, participating
in the work life balance programs are the other important aspects of quality of work life balance. The
respondents disagreed that the Students” behavior in the class room is exciting and feeling free from
tension and pressure while at the work and Cooperation with the students is pood in the class as they
are inculeated the basic values of teaching well in advance.
Table 4 : Relationshipbetween work life balance enhances effectiveness and satisfaction in
teaching and Quality of work life balance
Quality of work life balance

r-vilue p-valug

2687 007

Work life balance enhances effectiveness and satisfuction in 0,466 <001
tenching

** Significant at 1% level
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Interpretation
Positive correlation is observed between work life balance enhances effectiveness nnl

satisfaction in teaching and Quality of wark life balance (1 = 0.466), which is a significant relationship.
Hence the null hypothesis “There is no significant relationship between work life balance enhances
effectiveness and salisfaction in teaching and Quality of work life balance™ is rejected at 1% level.
This shows that work life balance enhances effectiveness and satisfaction in waching helps
improving Quality of work life balance by 46.6 percenl among, wonen teachers working ot Higher
Education Institutions in Mumbai City.

9, FINDINGS
o Women teachers al Higher Education Institutions in Mumbai City aceepted that work life balance

enhances the effectiveness and sotisfaction in teaching. Allowing students to raise their doubis,
preparation of valuable points taken from books for student’s betler understanding are the key
aspects of enhancement of effectiveness and satisfaction in teaching through Work life balance,
Maintaining good relationship with the students, different styles followed in teaching, favourable
and Nexible work environment and using different teaching aids are the other iImportant Aspecis
that enhance the effectiveness and satisfuction in teaching through work life balance.

«  Women teschers are feeling better quality of work life balance. Improvement of student skills for
employment is the vital aspect of the quality of work life balance results into the wellness of the
facully and also improves student’s behavior. Specinl care for improving skills and abilities,
programs for welfare of (cachers and students, balancing the over work load in the schedule of
teachers, participating in the work life balance programs are the other important aspects of quality
of work life balance, The respondents disagzeed that the Students’ behavior in the class room is
exciting and fecling free from tension and pyessure while at the wark and Cooperation with the
students is good in the class as they are inculcated the basic values of teaching well in advance

e It is evident (hat there is Positive correlation observed” between work life balande enhances
ellectiveness and satisfaction in teaching end Quality of work lile balance (r = 0.466), which is a
significant relationship. This shows that work life balance enhances effectiveness and satisfaction
in teaching helps in improving Quality of work life balance by 46.6 percent among; women tenchers
working @t Higher Education Institutions in Mumbai City.

10, SUGGESTIONS
o Teucher's effectiveness should be improved well. Some teachers joining this teaching field are

very young, Therefore, management of the colleges should conduct more tinining Lo those teachers
having no or less experience. This promotes congeninl atmosphere among the stafl members.
Feedback from the students should be collected every now and then to identify the level of
performance of teachers. Lack of performance of teachers is due to absence of work life balance,
Therefore, management should ensure employees are satisfied at their work,

e Women teachers in their colleges should be taken care of by taking adequate measures by the
management. This includes giving proper counselling at an appropnate time. Identify their quality
ol work life among teachers, Take proper precautions to reduce their stress level. Protect their well-
being with this is directly connected with Leaching process. Keep women teachers away from
depression evoking from their work and family.

»  Working hours among women teachers are as high as people of doing blue collar job. Despite they
are of the employees of white collar job. Timings of their work is not lucrative, Women teachers
tend to work for a long time at their work place thereby leaving no lime lo spare with the family.
Therefore, Flex-time arrangements are a broad category of work-life halance options that focus on e
the clement of time: days, hours, start ime and end fime of the work. It includes: Altemative wotk /75 % ]
schedules, teachers work a day but can vary the start and end of the workday within defin ‘\\‘ﬁ, ‘
guidelines, This will set right the issues of teachers arising out of their family. In other wordsiil %2, /=
Flexible use of time is an impottunt e!ement in creating a work-life balunce. This does not mean
working less, but giving stafl’ more control over when and where they complete their work.
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Management should judge stall’s performance on their output, rather than the number of hours
they spend at work. This is rewarding stafls for performance, nol face time.

11. CONCLUSION
The concept of work life balance has attracted the atention of not only dilferent orpanizations

but also researchers and HR practitioness, This mainly could be attributed to ever increasing demands
of work along with increased family demands owing (o the necessity of spouses to be employed and
quest for personal achievements in personal life.

Waork life balance for arts and science college teachers hus become one of the preatest
challenges in today’s world. Teachers need to spend extra hours™ every day to be effective and
productive in their profession so that they could progress in their career. The increase in work ethics
and consumerist culture has grown Lo greater extent that the value of parenting and home making bas
deteriorated. Work based support to women is positively associated to job satisfaction, organizational
commitment, solving stress related issues, perception and attitude of women teachers and family
accomplishment. Work life balance with respect 1o supportive management policies, principal and
HOLD support, organizational and management support, (eamwork, trust, openness in communication
as exists in arts and science colleges were also gtudied. The best practices for WLB mcludes Flexi
time, Work commuting, Five days' work per week, Planned vacations, leave facilities including
maternity leave, employee welfare schemes and talent development initiatives. Some innovative ideas
need Lo evolve in creating n positive impact of the work family fa cilitution or work family enrichment
and family friendly practices in Arts and Science colleges.
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THICAL ISSUES IN ADVERTISING: A PERSPECTIVE STUDY
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systent. With the expansion of large seole production, the prowth of competition
artionyest the producers o coptuce macket hax vesulted in the invention i
substitutes fees for almost all Kind of peoducts. Fffective wdvertising hecame
mory dndispensalde. In the modern commercial world, all king aof drexiffanticeens
Sind addvertising ax o suitable means of publicity, Advertising has assumed wore

mnportance in this eva. Thougl the importaice af advertising dav-by-day we e

won proaxitiont o Koy,

QR Code
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Key words:
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s Whether advertising is exagperation of faves?
o Whether advertising inflivences the consumers fo by o pinileier”
e Whether advertising has ethics or not?

I owdder to clear the above doubts, e prresent study is bving undertalion

Ethies, Social, Eeonomic, Production, Disteibution, Profit

Introduction:

The objective of every business is 1o make
profit and merchandising concern can do that by
increasing  its sales ol remunenitive price.
Advertising s onc of the techniques  which
oseillate the kales, It denotes o specific attempt 1o
popularize specifie product or service ol certain
cost 1o incrense the profit, Advertisement aims al
committing producers educating the customers,
supplementing the salesmen, converting the dealer
to climinate the competitors, but above all it is a
link between the producers and the customers,

This is an art of crosting  demand among

coniumens  and - the  prinay  objective  of
ndvertising 1% 1o enhance the sules.

Advertising plays o very pivol role in
modem business. Due 1o excessive specialization,
mass production and competition, advertising has
become un indispensalle activity in business. It is
growing as the backbone of modem national wmd
international marketing.  Advertisement informs,
puide, educate and protect the interest of the
consumers the aim ol the paper to find out almost
all advertisements  contain some  measure of
pulfery tende-pulling is permissible if it is within

the limits, Generally it takes two general forms:

“Knowledee Libravian® An International Peer Reviewed Bilingual E-lournal of Library and Information Science
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G ) It may be subjective stitement of [T
bt o produet’s gqualiny using such tenms as best,
preatest, pedfect, anueing, prome, wonderful aid
exeellont e,

(b) The second fomn of pullery is an ex-
agpregation extended 1o the point of outright
spoof that is ebviously not true

F I has been widely felt that the freedom of
chaive of consumers is restricted by the power
of advertising, since it can manipulate buyers
mio making a decision againgt their will or
interest. Such manipulation can be  brought
about by playing on the subvonscious motives
ol people emotional or sublimimal appeal many
companics have the capacity to pel o lnrpe
mumber of exposures for their advertisement.
Some  enities feel thit wlvertising iy
objectionuble huummr.: the  ereative  effori
behind it is not in good taste, A major sty
reveal that more than 42% ol responcents
considered advertising is toa loud, too lony,
oo repetitions or involved unpleasant voices,
miic or people. Another 31% stated that il
was silly, unreal, boring or depressing: nearly
Yool offensive advertising was  considored
mappropriate for children.

Sex and fear appenls bave been ever used in
the mdvertising in recont times. There oxisi
possibilities (hat such appeals may  create
cmotional  disturbonee or long run anxicly
conditions, The cumulative effeet of such
advertising may be highly undesined.

115 argued that children are more affected by
the advertising. Therotore, there is substantial

“Knowledge Librarian® An International Peer Reviewed
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seope Jor mampulitien of children thiough
television advertisimg

I has been the fact that hewey advertising
industries s

Such

expenditune m o some sime

penerating hard  competition. larpe
expenditure level represents other burriers (o
entry of new competitons,

U has been prgued  that advertising s
promoting harmiul products like alcohol amd
cigareties at o lirpe scale.

In the light of above mentioned negative ofTects of

advertising  on ethical, social and  economic

spheres of consumers, the regulation becomes an
immediate necessity, Broadly
speaking, advertising may take the  following

forms of regulation,

Objectives of the Study |
The main objectives of this study are as follows:
*  Tosee the influence of advertising on the

consuiels perceptions to by o product,

e Tu lind ow the opinion o consumers
aboul advertisem s,

= To ascertain (he impact of ethical
advertisement,

« To  amlyze  the  socio-cconomic
charucteristics of sample respondents.

= To analyze the effective advertisements
for its pgood mpsct in the consumer
AWATENESS.

* To offer suggestions and
recommendations,

Hilingual E-Journal of Library and Information Sclence
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Hypothesis of the Stwdy:

There s no significant  sssociition  belween
clhical, social amd cooponucal  inlloenees ol
purchase  decision,  There 15 oo sipgnificant
assocubion  belween et of medin and

purchase decision

Statement of Problem © Ethics s the branch of
social seience that deals with the moral panciples
and values it differentinte what i good and what
i band what is good should be Tollowed amd what
is had should be discarded or avoided

Children are wexperienced consumer and

casy  preferences  for the  sophisticated

persuasiveness of mdvertiser, The mlvertiging ol

controversial - products hke  tolaccs  alcolinlic
beverages pambling and loleries ele are more
complex while marketing advertisements for these
products. it should not persuade the consumers for
o much of their consumption . there are various
ethical issues o pdvertising mnging  Tfrom  the
guestion of validity of clsims mode in ads o the
matiers aod manoers of presentation oflen social
ssnes are rawed such o advertising of harnnful
products, advertising to the children, ads in poor
taste, hlse claimed made in the mds, excessive e
of exapperation, unhealthy b comparison,

tnhealthy wse ol testimonianls ele

Collection of Data

Since the primary objective ol this study 1s
to know about the ethics i advertsements and its
social and economical impact on consumers, the

required data will be collected on the basis of

eISSN No, 2394 -2479

structured  guestiommane  and  anterview. The
necessary data for this study will be collect
through  an  miterview  schedule by directly
approachmg the respondents and other relevamt
datin will b colleeted Trom some  sccondary
sources also. Secondary data will be derived from
the published records, journaly, magazines and

internel,

Ethical Aspeet of Advertising:

Many ol the ethical nspects of the  advertising
border on and interact with both the social and
legal consideration of the advertising process. The
ethical mspect of the advertismg muinly Talls in
Hirise aiain freak

= Truth in Advertising
Avoid the Gills aond magleading statements

i an padvertisenment,

s Advertising to Children
Children are in experienced  consumen
ond  an easy  prelorence  Tor the

sophisticated persuasivencas of advertisers

it influences  children's  demands  for
everything from toys 1o seacks Toods. So
the advertisement should not create a child
parent enviromment.

¢  Advertising Controversinl Product

The issue of advertising  controversial

product like 1wbacco, alcoholic beverages,

gambling and lotieries  ele. are  more
complex, While making advertisements

for these products, it should net persuade
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the comsumens Tor oo mueh of thei

CAMS o,

Social Aspect of Advertising :

Advertising is o sociol ingtilution as melh
s s cconomic. Today we conceive it s an on-
poing socinl process. Social process stands Tor all
those activities that are carvied oot 1o schieve the
s of individuad and group member of @ society.
Adverdising is indispensable in modem society, as
it aflects everyone i the society in one way o
other because 1 is mult dimensional, Advertising
hus improved the social and cultural behavior of
the people. 1 has given them new ways of life and
forms  of  salisfaction.  The  sovinl  role  of
advertising is quite evident Trom what it does for
the soviely — both good and bad, Some has
dubbed sulvertising as blatant, upeconomic and
anti-socinl activity. 11 iy ;1::}! dilTicult 10 segregate
ceonomic and socl role of advertising. 1t impely
us o buy a produel but not compels 1o do so. It
makes o stiony case for o produet, 1t appeals,
steks fuvor by providing latest information on g
product, service or on wden. 1 is a paide, o counsel
and o friend to have o wise spending on a good
product  to derive  maximum  satisfaction, i
generates gainful employment for the people. I
raise our standard of living by affecting the cournss
of consumption process of production and scile of
exchange. 1t is the great multiplier of the nationl
income, constructive Toree in o socicty of modem

time,

cISSN Mo, 28-24749

Feonwmic Aspect of Advertising
Advertsing s a sub-system ol cconomin
FIS

nation. A OOy % i

wystem ol i
competilive ccotomy where consumer is the king
who decides the  major  issues  regarding the
progluction m term ol quantity, quality, price and
place he hike.

The ceonomic effects of advertising are as below:

b Bt on production cost.

2. LElleet on distribution cost,

1 Effeet on consumer prices,

4. Liffect on competition,

5 Advertising create monopoly conditions.

fr. Advertising can expand consumer market,

The consumer prices are the (inal price which the

consumers poy For the goods amd seevices the

conswmer price i comprises the production cogts,
'

distribution costs, and the profit margin of the

seller.

The effects of advertising on production costs is
llustrated as follows

| Particulars Before Alter
advuﬂisiig advertising

Units produced | 10000 20000 -

ﬁdvuﬂ-iﬂ-i'ng Nil T

expenes

Material costs | 5000 o000

Laborcosts | 3000 5000

Over head 2000 2000

sty

Totalcostof | 10000 16000

production

“Konowledpe Libmckan® An International Peor Reviewed Bilingual E-Jowrnal of Libsasy aud Ioformation Sclence
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From the above table i can be conchaded th
advertiang can indirectly bring down the costs o
produchion per anit produced Trom upees 2,00
160 pansin The sellor partly transdos tie benelits
ol ceonomies of the seale (o the consumer Impact
ol awdvertising on distabution costs: selling and
distrbution costs generally ineludes (a)
advertising costs (b) Sales expenses and others
distnbution costs ele

Effects of advertising on distribution costs are

Mustrated as Tollows,

Belore After
Particulars wdvertising advertising
Units produced | 10000 20000
Advertising | Nil 2000
eXpenses
Matenal costs | S000 T
Labor costs [ 3000 SO00
Overhead | 2000 000
cisls
Totl cost of 10000 1 E5(bH)
prodluction
Per unit cost | 2.00 160

From the above table it can be conchuded that

advertising can indirectly bring down the costs of

production per unit produced from the Rupees
200 tol 60 paisa.

Impact of advertising on consumer price: it s
observe from the table the costs bring down due 1o
economics of the huge scale production and

distribution to the advertiser and manufacturer

“Knowledge Librarian® An International Peor Reviewed Bilingual B-Journal of Libeary and Information Sclence
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Particulors Beloire Aller
advertising advertising

Mo of s 10000 20000

prer wnit cost of | 200 (N

production

Per unit cost ol | 1,00 KU

distribwtion

Profit  margin | 2.00 2.00

e

Assumed 5 4,00

CONSUMer price

per wnil

Thus from the above table it s elear that the
distribution costs per unit is reduced from Trupee
paisa to 8O this is possible due to the benefits of
large suale distribution and seller purtly transfer
the benefits of coonomies of seale 10" the

COnsmmer.

Conclusions & Recommendations: the pim ol
the paper o find out the consumer attitude
towirds the business of uncthical advertising and
how it affects them companies use unethical
advertising to draws atiention of their company
advertiser should start thinking more and how 1o
creates etlucal content and messapes the ides of
marketing in ethics i to inform the morml rules
and principals right and wiong marketers must
follows ethical riles and mainiain  fair  and

responsible business envitonment

-~
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Consume Wighis:
o tipht to salely
o Right o be informed
s gt to be heard
o Right 1o redress or remedy
o Right to enviconmental health
o Right to services

o Iight comsumer education

Fihical sdvertising morally correat honest
true promotion of goods produets amd services
advertiver should provide enough information of
the products 50 consumer can choose belween
variows products unethical behaviors i harmiul
ol illegal acts on others, Honesty is the
important Tor consumers i ordes 1o ereate trusi
between brand and  the  consumer  advertising
elfons will help o make_relationship stronger by
domyg ciphn thing brands are acting in responsible
mibner tvwards  the  communily and e

WTE] VTS

Conclusions:

= Advertising industry should mamtan high
ethical standurds and share the objectives
of truths when serving the public

*  High personul ethics should be used when
creating and disseminated information to
people

= The advertising industry should clearly
differentinte editorial and news content
from paid ads to aveid confusing the

public
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*  Advertiser shoull use discretion wnd cane
depending on the types of the
addvisrtiserment olTered and the tarset
andience lvws governing (he
adverisement

o Advernser should safeguand o costoniers
about gathering information  members

should [reely express to their ideas

Relerences

1S A Chusawala, K J kumar, Advertising
Theory und Practice, ( Himalya Publishing
hiouse New Delhi)

C.N, Sontakka, Advertising and Sales

Tl

Manapement, cases (kalyam publishers,
ludhiyana)

3P & WK, Jain, Business Goveriment
i Society, (Pratiksha Prakashan, Jaipur)

4. Davar & Davar, Salesmanship and
Publicity, (Vikas Publishing House Pyt
Litel, New Delhi)

S Michoel vae, Monan parakoashan Mumba

O, The Feonomie Tines, English daily.

1 Report of the  Advertising  Standardy
council of India.

# Report of the ALl Indin  Advertising

Ageneies Association,

“Knowledge Librarian” An International Peer Reviewed Bilingual E-Journal of Library and Information Science

Volume: 0%, Issue: 04, May - June 2022

P No. 16-21




